
PANELS 

THE COMMERCIALIZATION OF A.L, 

P i r t 1 : The User V iewpo in t 

Moderator; 

Bruce B. Johnson 

Arthur Andersen & Company 

Panelists: 

Dennis O'Connor 
Digital Equipment Corporation 
Sa hi no Di Monte 
La Servitheque 

Tom Bell 
Chevron 

Paul R. Hessinger 
Computer Task Group. Inc. 

A r t i f i c i a l In te l l igence is being used 
wo r l d -w ide to p e r f o r m a var ie ty of 
f unc t i ons in business and indust ry . 
Th is panel w i l l present actual user 
experiences w i t h AI systems in use 
today, and w i l l describe problems, 
expected and unexpected, that arose 
d u r i n g the development, de l i ve ry , and 
maintenance of these systems. 
Solut ions f o r actual problems, when 
they cou ld be f o u n d , w i l l be 
recounted by the panelists. D i d AI 
techniques meet the i r expectat ions fo r 
so lv ing these problems? I f not, what 
should vendors o f A I technology o f f e r 
to better meet user needs? 

Part 2: The Vendor V iewpoin t 

Moderator: 

Harry Remstem 
Awn Corporation 

Panelists: 

Tom Kehler 
IntelliCorp 

Herbert Schoor 
IBM Corporation 

Robert N. Goldman 
Artificial Intelligence 
Corporation 

Carl Wolf 
Gold Hill Computers 

Th is panel w i l l present vendors' 
experiences in the i r attempts to o f f e r 
users var ious products and services 
based on AI technologies. What do 
the vendors perceive to be the 
commerc ia l value o f d i f f e r e n t A I 
techniques in the marketplace? What 
are the p r ima ry challenges they face 
in ga in ing user acceptance? Has the 
marketp lace f o r A I products changed 
s i gn i f i can t l y in the past few years? 
If so, how? Is user educat ion s t i l l a 
prob lem, or are today's users more 
sophist icated in the i r knowledge of 
AI? A re vendors successful ly 
in tegra t ing the i r products i n to 
ex is t ing business environments? What 
are the greatest obstacles s t i l l to be 
overcome? 
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Part 3: The Technology Challenge 

Moderator: 

Jan Aikins 
Awn Corporation 

Panelists: 

Mike Williams 
IntelliCorp 

Mark Fox 
Carnegie Group, Inc. 

Jay M. Tenenbaum 
Schlumberger 
Palo Alto Research 

Danny Bobrow 
Xerox Corporation 

This panel combines suppliers of AI 
technology from universities, research 
centers, and vendors, with current 
users of AI technology in a discussion 
of challenges that remain to be 
solved. Can we identify the primary 
problem areas where researchers 
should devote their attention and 
vendors should offer new products or 
services? Are new knowledge 
representations required, new control 
structures, better user interfaces, or 
perhaps even more sophisticated 
logics? Should we study more 
carefully the marriage of AI with 
other emerging technologies (e.g., 
Computer-Aided Software 
Engineering) in order to offer a more 
complete solution to the user's 
problems? What needs to be done to 
make the AI technology user more 
productive and more successful? 
These and other questions wi l l be 
discussed as this panel attemps to tie 
together issues from the user and 
vendor panels in a discussion of 
technology challenges. 
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