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MOBILE BANNERS

Advertisers are responsible for providing the components below:

¢ Banner: .gif, .jpg or .png format. Motif, Eyeblaster, Pointroll,
Unicast, Eyewonder, Klipmart
File size: 150 KB maximum

OR
HTMLS. A static image (.gif, .jpog or .png format) is also
recommended with your HTMLS5 file as a backup. eeeec Sprint = 1:58 PM P : > e oo Sprint = 11:38 AM
& psychologytoday.com @& psychologytoday.com @ psychologytoday.com

Please make sure all ad tags are https compatible.
File size: 1 MB (1,000K) maximum. Psijchology Today 'sichiolooy Today sljchology Today

bracticed more slowly, compared with Levels 2 or 3. isten to my radio show on KUT radio in Austin Two

Accepted Tag types: iframe, javascript, standard 1x1 he spiritual aspects of the practice have nothing to puys on Your Head and follow 2GoYH on Twitter and
File size: 40 KB maximum. Ho with this system of “levels”; a higher level does not n Facebook. The show is available on iTunes and
Maximum animation Iength: 30 seconds ean, for instance, that the class would involve

Maximum frames per second: 5 preater experience with meditation or deeper
nowledge of the Yogic philosophy.

We do NOT accept Flash files.

* Link/url: the address of the landing page that your banner will 300X250 Comment
link to when clicked on.

¢ Alternate Text (optional): 250 characters (including spaces) Here's what he found:
for accompanying text/alternate text. This text will be readable
by users who have images disabled in settings, or who hover
their pointer above a banner. Alternate text is frequently used faster (ffom 66% to up to 93% faster) than

to add emphasis or prompt click-throughs. people working alone. 300X250

* People working in a group came up with ideas

People working in a group came up with more

ideas than people working alone. 'oga, as originated over five thousand years ago in

Please check your components carefully (banner dimensions, Most individuals did better in the group settings, he Indian subcontinent, can be described as a 300X250
workable URL and # of characters) before you send them. but a few people who were, in Allport's words, bsycho-spiritual discipline which integrates both

“nervous and excitable,” showed no difference or ental and physical practices with the ultimate goal
All ad sizes comply with those suggested at the a slight decrease when they were with the being spiritual enlightenment. This ancient Indian

Interactive Advertising Bureau. group. practice was first conceived by rishis (sages) who lterior Motives
ere in search of a blissful state; this became known ow goals, both seen and unseen, drive behavior

Limitations:
* NO pop-ups or pop-unders + NO sound
* HTML5 ads cannot be tracked by Psychology Today

Materials are due one week before launch date.

Email materials to ray@psychologytoday.com
and cc your Advertising Contact
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