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Caleno is a range of non-alcoholic tropical spirits
and pre-mixed cocktail cans inspired by the
flavours and vibes of Colombia. Born out of our
founder’s frustration with tap water on her
alcohol-free nights out, Ellie Webb began her
mission to create the most tropical and fun-filled
drinks to enjoy when, well, you’re not drinking.

After traveling 5,000 miles across Colombia to
soak up the vibrant flavours and joyful vibes of her
family’s homeland, she returned home to bottle it
all up.

Two deliciously tropical spirits and three ready to

party cocktail cans later, we’re continuing to bring

nothing but good vibes however and whenever you
choose not to drink. Say no to FOMO and Hola to a
tropical non-alcoholic fiesta with Caleno!
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In May 2023, we were proud ot
achieve a B Corp verified score of
84.5. A business must earn a score of
80 points out of 200, on the B Impact

Assessment, which examines how
sustainably a business is run,
focusing on 5 key areas;
Workers, Community, Governance,
Environment, and Customers.



i At Caleno we believe in creating a truly joyful place to work.

r We’ve listened to every member of the Caleno familia and have
implemented policies and perks that matter to them, whether

that be empowering them through career development and up-
skilling or ensuring they take time out for their well-being. This
process has led to a healthy, happy team!

These changes have resulted in an 85% employee engagement
and satisfaction score
(compared to an industry average of 71%).
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Fun is a massive part of working at Caleno
and as a remote first buisness, we know how
important it is to get our team together, in
real life. So, we introduced quarterly team
residentials. Two days, away from our desks,
connecting and spending time together.
Think delicious food, planned social activities
like salsa classes and cocktail making and
lots of tropical mojitos, of course.




MANGOVER DAY

We love that our team keeps busy with
their passions outside of work and
maintaining a healthy work/life balance is

essential in the world of challenger brands. /

So, alongside our 28 day holiday allowance

and our flexible remote working policy, we

added in a Hangover Day, which is an extra

day to have to yourself, anytime at the drop
of a hat, no questions asked.

Whether it’s spent binging on a favourite
TV show or recovering from jet lag, getting
on top of life admin or just having a lie in.
Introducing a Hangover Day showed our
team that their personal lives were just as
important to us as their work lives.



We learnt that meaningful development plans really mattered to
our team. Therefore, we launched our learning & Development
programme that was tailored specifically to each individual, and

reviewed quarterly.

As part of this, each employee is assigned a mentor from the
leadership team, a fantastic way to pass on knowledge. They also
receive written guidance for career development with clearly
defined achievable goals quarterly, and every member of our team
undertook external tests to help identify their strengths,
development areas and what energises them.

The impact of this is a high performing motivated team, who feel
they are valued, and feel confident they are growing and learning in
areas of the business they are passionate about, paving the way for

future career paths.



Parental leave was at the top of the list when we asked our ‘
team which policy mattered most to them. So, we decided to /
give primary caregivers 12 to I8 weeks of fully paid leave and

secondary caregivers 4 weeks of fully paid leave.

We want to play a role in ensuring the team stay on top of
their own personal health and wellness, supporting them with |
the right tools and team challenges to promote happiness and
collaboration. Whether this has been learning Salsa together,
or a team steps challenge. We also have a dedicated health &

Safety committee, and offer full private healthcare, which

extends to partners and family, free mental health counselling,
cycle to work scheme & Calm app subscription.




Our community extends beyond our Caleno
familia. We are committed to responsible
procurement, both socially and environmentally, L )
and giving back to our community. We %\; e S~ - M
introduced several, initiatives that helped us _ o =
make purchasing decisions for all materials,
products and services with our planet and
commuhnity at the front of mind.
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As a female founded company, empowering women is

something we feel strongly about, and so our founder
Ellie advocates female entrepreneurship via her podcast
and speaker events, and 1-2-1 mentorship. We’re also a
member of the ‘Buy Women Build’ initiative, which
encourages consumers to purchase from
female founded businesses.






carbon footprint. Here are just some of the things we’ve implemented to date:
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We have a responsibility to our planet, so every business decision is evaluated based
om the impact it has on the environment. We are continuously striving to reduce our

IMPLEMENTING A

ZERO WASTE
POLICY IN OUR L/;“
B WAREHOUSE



WE SOURCE
INGREDIENTS FROM
THE PLACES THEY
GROW BEST

WE USE STEAM
DISTILLATION FOR
BETTER TASTE
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WE AVOID ARTIFICAL
FLAVOURS & SUGARS




We now monitor the scope | and 2 GHG emission we
use as a company, and are committed to offsetting
these. In 2023, we offset 100% of these emissions

through planting more trees.

Having a remote-first team keeps our emissions lower
than the average business. For our co-working office
space, 30% of the energy used was produced from low
impact renewable sources, and conservation and
efficiency improvements led to 14% energy savings.



Our customers are at the core of everything we do. We listen to our
customers, and learn from them so we can continue to exceed their
expectations and deliver to them an outstanding customer service.
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We involved our consumers in the entire process of our new

product development in 2023, from gathering their preference
on flavours through social media, to setting up several focus
groups. We love speaking to our consumers and getting to
know them better. Working with them enables us to deliver
exciting new products that we know they’ll love.
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WE HAVE SET GOALS THAT WILL TAKE US IN 2024 WITH THE ULTIMATE

AIM OF RECERTIFING TO ACHIEVE A B CORP SCORE OF 87.5

EMPOWER LATAM
PAID INTERN
PROGRAM EVERY 6
MONTHS

INCREASE OUR
TRUSTPILOT
SCORETOA48/5

MEASURE SCOPE 3
EMISSIONS & SET TARGETS
& CREATE STRATEGIES TO
REDUCE OUR CARBON
FOOTPRINT FURTHER

REDUCE PACKAGING BY
20% WITH AN AIMTO
REDUCE OVERALL
CARBON FOOTPRINT

COMMIT TO
CONTINUE
RESPONSIBLE
SOURCING

STRIKE TO ACHIEVE
A EMPLOYEE
ENGAGEMENT
SCORE OF 90%*+



Thank you so much for taking the time to read our first ever Impact report.

We’'’re excited to have you on this journey with us, supporting us in making
our business a force for good. We’re extremely proud of all we’ve achieved
in just a few short years, and we’re excited to continue with the progress
we’ve made. By committing ourselves to more sustainable goals as we
grow, our aim is to improve on our B Corp score at our next recertification.

e & Jeam Qufeico




