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Monthly Retail Sales (SMillions)

Monthly Retail Sales by Year
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CPI & PPI Year-over-Year Inflation

M YoyY PPI Inflation Rate

8.7%

8.0%
7.6%

7.0%
6.5%

oo 4% 4% 39
. 0

4.1% 2%

3.0%

Feb.2021 Mar.2021  Apr.2021 May 2021  Jun. 2021 Jul. 2021 Aug. 2021

8.8%

4%

Sep. 2021

8.9%

2%

Oct. 2021

9.9%

8%

Nov. 2021

H YoY CPI Inflation Rate

10.0% 10.1%

5%
.0%

Dec. 2021 Jan. 2022

10.4%

9%

Feb. 2022

11.6%

5%

Mar. 2022

11.0%

3%

Apr. 2022

10.9%

.6%

May. 2022

11.3%

1%

Jun. 2022



Consumer Behavior in an Inflationary Environment

Top five ways consumers are reacting to higher prices on everyday necessities

Switching to cheaper alternatives

Looking for coupons or sales more often

Purchasing a different brand than | would normally (e.g., a store
brand)

Shopping at discount stores for these items

Cutting back in other areas so | can afford these purchases
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How Are Consumers Protecting Spending on Necessities?

Shift spend from other categories Savings & Borrowing

m$100K+ = $50K-$100K m <$50K

Dining at home more 59.3% 7%
| am having to borrow money/go into debt
) to help cover my expenses right now
Choosing lower cost
substitutes (eg cheaper 38.4% 32%
vacations)
Postponing or cancelling
. 34.2%
vacations
33%
I am having to use my savings to help 3206
Not changing spending 15.7% cover my expenses right now

36%



Inflationary Impact on Back-to-Class Expenditures

Price Increase by Category (2019-2022) vs. Growth in Back-to-Class Spend
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Expected back-to-school and college spending

Back-to-School
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Top back-to-school and college categories

Back-to-School
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Higher prices and back-to-class shopping

Where back-to-class shoppers have noticed higher prices

Clothing & accessories 80%

73%

School supplies

68%

I 0
have seen higher Shoes 61%
prices on back-to-
class items Electronics 57%
Furniture 20%
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How shoppers are covering the cost of back-to-school and college
this year

Cutting back in other areas

38% Percent who are cutting back in other areas
by income

47%
Working overtime or taking on

0
additional hours 18%

Using buy now, pay later 17%

Taking out additional credit cards 14%

Borrowing money or going into debt 12%
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How the state of the economy Is impacting back-to-class purchases

Back-to-School
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Where back-to-class shoppers are in the season

Percent who had started back-to-school and college

shopping by early July
56%

52% 51% . . .
had received their school lists
44%
expected to receive their
school lists by the end of July
planned to shop sales the
week of July 11
2019 2020 2021 2022

Source: NRF and Prosper Insights & Analytics



Thank You

Stay informed: To keep up to date on the latest back-to-class insights and
trends visit nrf.com/backtoschool

Make your voice heard: Tell Congress and President Biden to lower
Inflation now by participating in our grassroots campaign and sharing the
action link with your network nrf.com/takeaction
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