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(57) Abstract: A system and methods for delivering targeted marketing otfers to consumers during a session with an online (web-
based) Internet portal, particularly suitable for online banking portals of financial institutions. An offer management system re-
ceives information corresponding to an advertising campaign of an advertiser corresponding to terms of a targeted marketing offer
to be provided to a consumer accessing the online portal, and provides advertising campaign data corresponding to the targeted
marketing offer and to an offer- triggering event to an ofter placement system. An offer placement system receives the advertising
campaign data, determines the occurrence of the offer-triggering event by a consumer during an online session with the online
portal, and delivers information corresponding to the targeted marketing offer to the consumer. In response to the offer-triggering
event, such as display of a list of transactions, the predetermined targeted marketing offer is delivered to the consumer during the
online session.
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Group 1, claims 1-102, drawn to a targeted marketing system/method to deliver a targeted marketing offer to a consumer of a financial
institution via an online portal associated with a financial institution computer system by receiving input from an advertiser corresponding
to the terms of a targeted marketing offer to be provided to a consumer of the financial institution in response to the identification of an
offer triggering event by the consumer.

Group 2, ciaims 103-174, drawn to a targeted marketing system/method to deliver a targeted marketing offer to a consumer via an
online portal associated with a financial institution by receiving campaign data associated with a targeted marketing campaign of an
advertiser, the campaign data including targeted marketing offer information for delivery to consumers during an online session with the
online banking portal.

Group 3, claims 175-212, drawn to a targeted marketing offer redemption system/method to provide a redemption of a targeted
marketing offer provided to a consumer via an online banking portal associated with the financial institution based on offer redemption
data corresponding to a predetermined targeted marketing offers that have been satisfied by the consumer as reflected by a
predetermined redemption qualifying transaction, and reward data corresponding to a predetermined reward provided to the consumer
in response to satisfaction of the terms of a predetermined targeted marketing offer.

Group 4, claims 213-260, drawn to a targeted marketing offer management system/method to provide targeted marketing offers for
delivery to a financial institution consumer via an online portal associated with a financial institution computer system based on
campaign data comprising advertiser campaign data associated with a particular advertiser, segment data comesponding to at least one
market segment defining properties of transactions that qualify for receiving a targeted marketing offer of the advertiser, and offer data
corresponding to at least one targeted marketing offer.

Group 5, claims 261-324, drawn to a system/method for displaying a selected advertisement on a web page display associated with a
list of transactions delivered by a financial institution computer system via an Internet-accessible online banking portal to a client
machine operated by a consumer by independently providing the selected advertisement from an offer placement system and displaying
the selected advertisement in the web browser with the currently-displayed transactions in accordance with predetermined
advertisement placement information.

Group 6, claims 325-372, drawn to a system/method for displaying a selected advertisement on a web page display associated with a
list of transactions delivered by a financial institution computer system via an Internet-accessible online banking portal to a client
machine operated by a consumer based on receiving an account history page comprising a list of transactions derived from the plurality
of transactions including a script call code embedded in the code of the account history page, the script call code including a script
request via a network path name to an injection script server storing an injection script and executing the injection script to display the
selected advertisement in the web browser in accordance with the advertisement placement information.

The inventions listed as Groups 1-6 do not relate to a single general inventive concept under PCT Rule 13.1 because, under PCT Rule
13.2, they lack the same or corresponding special technical features for the following reasons: The special technical feature of the Group
1 invention is receiving input from an advertiser corresponding to the terms of a targeted marketing offer to be provided to a consumer of
the financial institution in response to the identification of an offer triggering event by the consumer. The special technical feature of the
Group 2 invention is receiving campaign data associated with a targeted marketing campaign of an advertiser, the campaign data
including targeted marketing offer information for delivery to consumers during an online session with the online banking portal. The
special technical feature of the Group 3 invention is to provide a redemption of a targeted marketing offer provided to a consumer via an
online banking portal associated with the financial institution based on offer redemption data corresponding to a predetermined targeted
marketing offers that have been satisfied by the consumer as reflected by a predetermined redemption qualifying transaction, and
reward data corresponding to a predetermined reward provided to the consumer in response to satisfaction of the terms of a
predetermined targeted marketing offer. The special technical feature of the Group 4 invention is to provide targeted marketing offers for
delivery to a financial institution consumer via an online portal associated with a financial institution computer system based on
campaign data comprising advertiser campaign data associated with a particular advertiser, segment data corresponding to at least one
market segment defining properties of transactions that qualify for receiving a targeted marketing offer of the advertiser, and offer data
corresponding to at least one targeted marketing offer. The special technical feature of the Group 5 invention is independently providing
the selected advertisement from an offer placement system and displaying the selected advertisement in the web browser with the
currently-displayed transactions in accordance with predetermined advertisement placement information. The special technical feature
of the Group 6 invention is receiving an account history page comprising a list of transactions derived from the plurality of transactions
including a script call code embedded in the code of the account history page, the script call code including a script request via a
network path name to an injection script server storing an injection script and executing the injection script to display the selected
advertisement in the web browser in accordance with the advertisement placement information. None of these special technical features
are common to the other groups, nor do they correspond to a special technical feature in the other groups. Therefore, unity of invention
is lacking.
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