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I am delighted to welcome you to our media kit. From our magazine, 
website, newsletters, surveys, and social media channels, we are 
dedicated to helping you identify, reach and engage with specific 
target audiences and to helping you create bespoke media 
campaigns that achieve your marketing goals.

With an extensive background in publishing, we have been at the 
forefront of media for over 28 years. We have seen developments 
in brands, content, and the way readers engage with various forms 
of media, and use that cutting edge experience all with the aim of 
helping you reach and influence your key audiences.

We have dedicated teams of specialist journalists, tech experts, 
marketing professionals, social media leaders and a host of 
support staff, all skilled and knitted together in the best ways to 
deliver campaigns for you. My key message for anyone wishing 
to grow their business, is to talk to us and leverage our expertise 
– think of us as your outsourced marketing department, able to 
create bespoke campaigns to deliver (and often guarantee) to 
achieve what you require. 

As ever, we continue to produce and film our extremely successful 
trade show video interviews and product demos.  The demand for 
our high-quality video series has continued to persist and we plan to 
build and grow our videos series even further. 

Our vertical title is underpinned by incredible readership and 
unsurpassed knowledge of our clients, demographics, and data. 
Each campaign we work on for you is accompanied by an  
extensive marketing report demonstrating and evidencing ROI  
for your business.

**What’s Inside the Media Kit:** 
Our media kit is designed to provide you with a comprehensive 
understanding of our vertical title and what we have to offer. Inside, 
you’ll find: 

1. **Editorial Overview:** A detailed look at our history, mission, and 
vision from our editor. 

2. **Products/Services:** Explore our diverse range of products/ 
services and understand how they can benefit you. Although this 
gives you an understanding of what we offer, we would encourage a 
conversation so we can advise and learn more about your objectives, 
and create an entirely bespoke proposal for you. 

3. **Audience Demographics:** Learn about our audience and why 
they trust us as their industry niche resource. 

4. **Media Assets:** High-quality images, logos, and visuals that 
showcase your brand and opportunities for you. 

**How to Navigate the Media Kit:** Navigate through the media kit 
easily with our user-friendly layout. Feel free to reach out if you have 
any questions or if there’s anything specific you’re looking for. 
We hope you find our media kit informative and inspiring. Thank you 
for considering us as a valuable resource in your marketing plans. 

Introduction  

Multi-Media, content and marketing campaigns to reach  
and influence targeted financial professionals

Alex Sullivan   
CEO & Managing Partner | Clifton Media Lab
Mob: +44 (0)7974 708771
alex.sullivan@mvpromedia.com
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MVPro Media Magazine - 
MVPro Media is the leading European publication for machine 
vision professionals covering all aspects of machine vision, image 
processing and automation. We cover the latest stories, interview the 
industry’s biggest names, and attend the many exciting trade shows. 

As a team, we produce daily news articles on the website, multiple 
social media posts and distribute a weekly newsletter featuring 
a round-up of the week’s top stories, for those interested in your 
products and solutions. We also publish a bi-monthly magazine, 
featuring exclusive interviews and stories you cannot read about 
anywhere else. These magazines are distributed worldwide at many 
of the top machine vision trade shows, allowing visitors to discover 
the latest innovations which our clients offer. 

We are fortunate enough to work with innovative companies 
worldwide, covering Europe, Asia, and North America. 

At MVPro Media, we ensure that our content appeals not just to 
experts, but to anyone with an interest in the industry. We are 
focused on promoting the latest advancements which continue to 
increase efficiency in the world of machine vision.

While product news is a focus for us, we believe it is essential to give 
our readers a better understanding of the whole industry, through a 
range of exclusive editorial projects. These projects include a deep 
dive into AI in machine vision, case studies, white papers and latest 
research with insight from a host of experts.

2024 will be no different, as we’ve already got several exciting 
projects in the pipeline. From market reports into the sector to 
exclusive interviews with CEOs, we look forward to bringing you  
up to speed with all there is to know about machine vision.
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Matt Williams
Online and Content Writer | MVPro Media Magazine
matt.williams@mvpromedia.com

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision



Audience data
Dive deeper into the audiences, 
subscribers and followers we reach.
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Coming from diverse professional backgrounds and 
experiences connected to machine vision and industrial  
image processing, we bring our readers committed and  
unique content they won’t find elsewhere.

Our mission at MVPro Media as a B2B publication is to find  
and report on the global events and companies that keep 
Machine Vision moving forward. UK-based, we cover global 
news but with a European flavouring. 

We get access to the most amazing advancements in machine 
vision and image processing technologies before anyone else; we 
travel to incredible locations to report on stories, see the impact it 
has and listen to forward-thinking ideas.

Our readership is made up of Systems Integrators, Design 
Engineers, Manufacturing Directors, Production Managers and 
Quality Control Executives. For clients wishing to target any specific 
sectors in the Machine Vision space we are the ideal publication. 

Audience data overview  

10,000 monthly page views 
13,500+ email subscribers 
10-15% average email open rate 
100+ clicks per newsletter 

Our social media stats: 
LinkedIn:  
40% increase in followers and engagement across 2023 
Twitter:  
30% increase in followers and engagement across 2023
Facebook:  
46% increase in followers and engagement across 2023 

Instagram: 
420% increase since the account was opened in June 2023 
Threads:  
275% increase since the account was opened in June 2023

Which should give us around a total of a 

116% increase in followers
 (across all our social media accounts) since across the last year.

Some of our global media partners and events that we support: 
• Automate 
• Automatica 
• EMVA Business Conference 
• Embedded Vision Summit 
• Image Sensors Europe 
• Machine Vision Conference 
•  PPMA Total Show 
•  VISION Stuttgart 
•  UKIVA Automation UK 
•  World Battery & Energy  
 Storage Industry Expo 

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision



Solutions
Breakdowns and costs of the various opportunities 
we offer to achieve your marketing goals
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Campaign marketing reports
At MVPro Magazine, our campaigns are tailor-made to 
meet our clients’ objectives. Our underlying approach is 
to demonstrate: 

The impressions and reach - so we can evidence  
exactly how many qualified Systems Integrators,  
Design Engineers, Manufacturing Directors, Production 
Managers and Quality Control Executives have seen  
the campaign message. 

Tangible leads – full details for marketing teams to pass 
on to sales teams. 

Throughout and at the end of every campaign, our 
marketing team will send detailed reports illustrating all 
insights and metrics on digital publication, website views, 
newsletters, solus emails and social.

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Tradeshow video interviews and product demos
We produce, film, and edit high 
quality video interviews and 
product demos at trade show 
and industry events. Each video 
is published on the MVPro Media 
website and promoted across all 
our social media channels and 
email marketing outlets (MVPro 
Media weekly newsletters and 
solus emails). 

Automatica 2023: we produced  
14 videos, 2,912 total views and  
4,682 total social media impressions. 

VISION 2022: We produced  
36 videos, 3,375 web views  
and 14,019 total social  
media impressions.

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision

Trade show video interview 
and product demo cost: 
£1,250
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Digital adverts

DMPU

MPU

Various digital adverts to be hosted across the MVPro  
Media Magazine website on a monthly tenancy. 

Core advert sizes: Leaderboard, billboard, MPU and Half page units. 

Leaderboard

Billboard

Digital advert tenancy 
cost per month:  
£750 

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Print adverts
To appear in the MVPro magazine 

Full page adverts

Half page advert

How much
real production
exists in the
virtual world?

The Leading Exhibition for Smart Automation and Robotics

June 27–30, 2023 |  Munich
automatica-munich.com

Tel. +49 89 949-11538 | info@automatica-munich.com

FIND ALL ANSWERS HERE. AUTOMATICA 2023

aut23_MasterAV_AutKeyVisual_210x297_E.indd   1aut23_MasterAV_AutKeyVisual_210x297_E.indd   1 25.01.23   08:2625.01.23   08:26

FILTERS: A NECESSITY,
NOT AN ACCESSORY.

MIDOPT.COMMIDOPT.COM

INNOVATIVE FILTER DESIGNS FOR INDUSTRIAL IMAGING

DPS interview cost: 
£1,500

Print adverts cost: 
Coverwrap: £14,750
DPS: £4,750
Full Page: £3,495
Half Page: £2,250

DPS Interview
An exclusive interview with our editor, 
used to generate a written piece for 
publication in our magazine. 
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MW: I’m delighted to be joined now by Torsten 
Wiesinger from LUCID Vision Labs. So first, tell us 
about who you are, what your role is, and also a 
little bit about what LUCID Vision Labs does. 

TW: Thank you, Matt, for giving me a chance to 
introduce myself. I am Torsten Wiesinger. As a General 
Manager, I’m responsible here for the EMEA region. 
I’m the main contact for the European, Middle East, 
and Africa markets. Our headquarter is in Vancouver, 
Canada, and we have about 100 employees. We 
produce and develop industrial cameras for the 
factory automation market and beyond.

 
MW: LUCID has been around for roughly six 
years now, and has already become one of the 
key machine vision camera makers. How did the 
company do that so quickly? What’s your secret? 

Ahead of the much-anticipated automatica trade show in  
Munich, MVPro Media’s Matt Williams spoke with  

LUCID Vision Labs’ General Manager Torsten Wiesinger .
He explains how LUCID has quickly become a key player  

in machine vision, and discusses the range of  
products which will be on display at automatica. 

AUTOMATICA  
PREVIEW: 

AN INTERVIEW WITH LUCID VISION  
LABS’ TORSTEN WIESINGER

TW: I think in the beginning, in 2017, it felt a little bit 
like a start-up, it was quite cool to start something 
new. And we felt like the young people starting after 
university. But we started with almost 40 people in 
2017 with lots of industry experience and  we invested 
a lot. They were professionals in the market before,  
so everybody knew what to do and of course what  
we wanted.

In the beginning, we had this motto that we want to 
be in the top five camera makers within five years, and 
we never lost this mentality. We were highly motivated. 
Our products are all slightly different based on our past 
experience in our market, and we wanted to show that 
we are innovative, and I think that was also the key to 
being accepted in the market. I think that was the key 
to our success. And of course, hard work and luck. You 
also need some luck. 

MW: You’ll be exhibiting at automatica at the end 
of June. Which new products are you planning to 
bring to the show?  

TW: We will show our Helios Wide ToF camera, a 
new product based on Helios2.  I think this was a real 
game-changer for the ToF (Time of Flight) market. 
Our customers accepted it very fast.

We will also showcase the new Triton2 camera with 
2.5GigE. I think this is the right response to USB 3.0, 
especially for factory automation. A lot of people 
thought they need to use USB 3.0 because they 
need 15 frames per second with five megapixels and 
with 1GigE it’s not possible, so they’re forced to use 
a USB 3.0 camera and it’s also small. 10GigE is too 
big or expensive, so I think our Triton2 is the right 
answer to that in terms of size, bandwidth,  
and price.

Another highlight will be our award-winning Atlas10 
10GigE camera with Remote DMA (RDMA). I think 
this will be a game changer, especially tackling 
the CoaXPress market. Our RDMA card is no more 
expensive than a standard 10GigE network card with 
two ports. You can connect the 10GigE camera 
and completely bypass the CPU and the images 
get loaded directly to the memory. This gives you a 
highly reliable and low-cost system. The CPU can 
do all kinds of other calculations which are needed, 
especially for customers with multiple camera 
systems. We were very proud to receive our first 
“Platinum Award” by Vision Systems Design at the 
Automate show in Detroit. 

 
MW: It’s an exciting time isn’t it 

TW: It is definitely, yes. 

 
MW: And you’ll be there at automatica? 

TW: I will personally be there and look forward to 
seeing our customers and visitors at the show. 

MW: As you say, it’s an exciting time for the 
industry, the industry is constantly growing. In 
which markets and application areas do you see the 
most growth? 

TW: I remember about 15 years ago, I visited 
Agritechnica in Hannover for the first time. There 
was probably only one tractor manufacturer doing 
something with cameras. Then, when I first visited 
Logimat about 10 years ago, there was only a webcam 
just to check the door of the warehouse, to see if 
someone is going in.

Now, if you visit these fairs, it’s full of vision. I think  
the lack of people in the industries is driving a lot  
of automation, so I don’t see any end to the need  
for cameras. 

 
MW: In what ways do you see LUCID growing in the 
next five years?

TW: Five years go by very fast, I saw that over the last 
five or six years. We want to keep bringing new stuff 
to the market. We want to be seen as the innovation 
leader for machine vision. We want to stay in the top 
five of key camera manufacturers, grow our footprint, 
and gain more importance. I see a bright future  
with it. 

 
MW: Lastly, where can our readers find you  
at automatica?

TW: We will be at booth B5.204 in Munich. 

 
MW: We look forward to seeing you there! Thanks 
again for joining me. It’s been an absolute pleasure 
to speak to you. We look forward to automatica,  
as I’m sure you do, too. 

TW: Thank you. I’m looking forward to meeting  
you there.

SPONSORED SPONSORED

MV

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision

Machine Vision is frequently utilised in a wide range of industries,  
including packaging and processing. To better understand our readers’ 
usage of machine vision in packaging automation, we have partnered  
with Zebra Technologies to produce a survey. 
 
This survey gives those in the industry the opportunity to explain  
which inspections they perform and what challenges they face.  
It also explores the use of OCR tools and allows the partakers to  
discuss the biggest obstacles when using OCR technology. 
 
The survey is quick and simple to fill out, and all entries will be entered  
into a prize draw, with the chance to win a £50 Amazon gift voucher. 
 
We hope this survey will help to shed some light on the current  
processes undertaken in the packaging industry, and allow those  
surveyed to discover fresh approaches. The results of this survey  
will be published in October. 

Click here to complete the survey
https://www.surveymonkey.co.uk/r/DT7222Y

Zebra Technologies:  
Have Your Say in Our ‘Machine Vision  
in Packaging Automation Survey’ 
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Web articles
Approximately 400 words of chosen 
promotional material which is published 
online on the MVPro Media website.

Web article costs: 
£500

E-newsletter cost: 
£500

E-newsletters 
A leaderboard 
banner and/or 
short CTA to  
be included  
in the MVPro  
Media newsletter.  

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Solus email
A solus email containing exclusively your 
content (c.200 words), to be sent to the 
MVPro Media subscribers. Option to 
supply a HTML file or have our marketing 
team design the email.

Solus email costs: 
£1,950

Content of your choice (c.750- 
1,000 words) to be published in 
MVPro Magazine. All magazine 
editions are circulated to our 
digital subscribers, with some 
special editions printed and 
distributed at industry events 
and trade shows (e.g. VISION, 
Automate, Automatica etc). 

Magazine article 

Magazine article cost: 
£1,000  

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Sponsored social 
Sponsored tagged social media post across 
all of our social media accounts (LinkedIn, 
Facebook, Twitter/X and Instagram)

Sponsored social cost: 
£250 

Survey
A bespoke survey to be sent on behalf of your 
client and circulated to the MVPro Media 
audience, designed with your branding and  
select questions. A fantastic opportunity to 
generate further intel and target content 
effectively at the areas lacking in understanding, 
whilst also delivering a round of high-quality  
direct leads for your sales team.

Survey cost: 
£4,500

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision

At the end of the survey, you will be sent a 
spreadsheet report containing the individual 
answers of every respondent (including their 
name and contact email address for follow-up). 

You will also be sen 
a designed PDF  
demonstrating trends  
across the overall  
response data. 
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Whitepaper distribution
To increase awareness and generate tangible leads we can 
develop a teaser-based campaign promoting any whitepaper 
collateral to our MVPro Media audience. 

Whitepaper distribution cost:  
Starting from £500 

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Solutions
 
 

Price

Trade show video interview and product demo cost:  £1,250
Digital adverts: Leaderboard/Billboard/DMPU/MPU £750 per tenancy month  

Print adverts:
Coverwrap: £14,500
DPS: £4,750
Full page: £3,495
Half page: £2,250

DPS Interview £1,500 

Web article £500 

E-newsletter  £500

Solus email £1,950 

Magazine article  £1,000 

Sponsored social   £250 

Survey £4,500

Whitepaper distribution From £500  

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Social Media Content Calendar 2024

 
 

January Augmented Reality 
February Lens and Optics
March Computer Vision in Health Care
 Logimat 2024, which takes place on March 19th-21st, Stuttgart, Germany - Social promotion.
April 3D Computer Vision 
 Control 2024, whcih takes place on 23rd-26th April, Stuttgart, Germany - social promotion.
May Automation 
 May 11th, 2024 - National Technology Day 
 Automate which will be held in Chicago on May 6-9, 2024, and Detroit  May 12th – 15th 2024 – Social promotion.
 Embedded Vision Summit, which takes place on 21st- 23rd May, Santa Clara, California - Social promotion. 
June Lasers 
 SENSOR+TEST exhibition which will be held in Nuremberg from June 11-13, 2024 – social promotion.
 UKIVA MV conference and Automation UK 18-19TH June 2024, Coventry – Social promotion
 EMVA Business Conference 2024, which will take place on 13th-15th June, Gdańsk, Poland - Social promotion.
July Edge Computing 
August Cameras
 World Battery & Enegery Expo, which will take place on 8th-10th August, Guangzhou, China - Social promotion.
September Real-Time Computer Vision
 The technology to extract insights from live video so that action can be taken immediately has matured in recent years, 
 and we can expect to see more use cases in 2024. Real-time computer vision is already being used to scan crowds for signs 
 of potential problems such as overcrowding, 
 UKIVA PPMA Show 24-26TH September, BIRMINGHAM – Social promotion.
October Imaging Vision
 VISION 2024 will take place from 8 to 10 October 2024 in Stuttgart – Social promotion.
November Growth in 3D Imaging Solutions for Vision Guided Robotics
December  Generative Artificial intelligence
 Real-Time Computer Vision
 The technology to extract insights from live video so that action can be taken immediately has matured in recent years, and we 
 can expect to see more use cases in 2024. Real-time computer vision is already being used to scan crowds for signs of potential 
 problems such as overcrowding, Expected to have larger growth in 2024, growing social media presence.

 
 
 

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision

All trends listed are to have expected to be large upcoming social media trends in the Machine Vision space. 

 
 
 
 

February Lens, Optics and Cameras
April  Automation and  Automotive Technology
June Lasers and Warehouse
September Packaging and Manufacturing
November Artificial intelligence

Editorial Content Calendar 2024
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Print advert specifications

COVER WRAP
Width - 420mm
Height - 297mm
Apply Bleed of 5mm

A4 HORIZONTAL HALF PAGE ADVERT
Width - 210mm
Height - 148.5mm
Apply Bleed of 3mm

A4 VERTICAL HALF PAGE ADVERT
Width - 105mm
Height - 297mm
Apply Bleed of 3mm

A4 QUARTER PAGE ADVERT
Width - 105mm
Height - 148.5mm
Apply Bleed of 3mm

DOUBLE A4 PAGE ADVERT
Width - 420mm
Height - 297mm
Apply Bleed of 3mm

A4 - FULL PAGE ADVERT
Width - 210mm
Height - 297mm
Apply Bleed of 3mm

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Digital mechanical specifications

LEADERBOARD
Width - 728 pixels | Height - 90 pixels | 72 DPI

MPU
Width -300 pixels | Height - 250 pixels | 72 DPI

DMPU
Width - 300 pixels | Height - 600 pixels | 72 DPI

BILLBOARD
Width - 970 pixels | Height - 250 pixels | 72 DPI

Increasing efficiencies in manufacturing, industrial processes and vertical sectors using machine vision
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Contact us
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