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“THE RoLL OF HONOR”

(TRADE MARK REG. U.S 7 CANADA)

Players are bought to play rolls. Hence, if you
would stimulate your player trade to the utmost,
you must not only direct your efforts equally to the
promotion of players and rolls, but—sell the kind of
rolls that keep players sold.

U. S. Rolls render constructive service to the
player industry. They not only have character—
they’re both reasonably and uniformly priced.

Your Player Sales Can Only Be as Great
as You Make Your Roll Trade!
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