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Introduction
and strateqgy

by

Letter from the CEO

Jonathan Gear
CEQ, Clarivate

I am very proud of how our over
11,500 colleagues at Clarivate
continue to work together to
drive responsible business
practices, increase environmental
stewardship and deliver customer
impact - all to advance a more
sustainable and healthier world.

This is our third sustainability report,
but my first as Chief Executive. The
report shows how far Clarivate™

has come as a company on driving
sustainability, from improving our
own performance to helping our
customers find a strategic way to
achieve their own sustainability goals.

Our solutions and deep domain
expertise help our customers solve
some of the world’s most complex
challenges across the spectrum of
research, knowledge and innovation.
Whether our data and insights are
used to explore more sustainable
resources or accelerate delivery of
life-changing drugs and treatments,
our vision is to fuel the world’s
greatest breakthroughs by harnessing
the power of human ingenuity.

We are committed to driving
responsible business practices to
advance a more sustainable and
healthier world throughout our value

chain, in alignment with our core
values: aim for greatness, own our
actions and value every voice. We
accomplish this by caring for our
colleagues, customers, shareholders
and communities, operating ethically
and eco-efficiently, and partnering
wherever possible to create the
world we want today and preserve

it for generations to come.

In 2022, we made notable progress by
reaching the 90" percentile in the S&P
Corporate Sustainability Assessment
(CSA) for the Professional Services
industry, increasing our score from 11 to
56 within just two years. We are proud
to be part of the global community of
business leaders who are signatories to
the United Nations Global Compact,
United Nations Women's Empowerment
Principles, CEO Action on Diversity and
Inclusion, the Stonewall Transgender
Rights are Human Rights campaign

and Science-Based Targets initiative.

In addition, we began capturing

and reporting on our environmental
metrics as well as our social metrics,
highlighting how our global business
operations, company culture and
customer solutions impact both.
Clarivate colleagues volunteered more
than 25,000 hours around the world in
2022 and we continue to provide 40
hours of paid volunteer time off for all
colleagues to make a positive impact
in their communities. | couldn’t be
more proud of how our over 11,500
Clarivate colleagues continue to drive
more responsible business practices,
environmental stewardship and
customer impact, to advance a more
sustainable and healthier world.

We are progressing at a rapid pace
since launching our ESG journey, with
ambitious goals to increase our S&P
Corporate Sustainability Assessment
(CSA) score from 56 to 62 in 2023, set

a science-based target by the end of
2024 and become net-zero for all known
and measurable emissions before

the end of 2040. We are working to
increase the visibility of ESG throughout
our colleague engagement initiatives
and value chain, connecting how we
operate and how we innovate to the UN
Sustainable Development Goals (SDGs).

We are making great progress towards
becoming one of the top companies to
work for. With 46% of our 2022 revenue
aligned with the SDGs, we are proud of
our progress in helping our customers
solve some of the most pressing
globalissues, from climate change to
disease management to sustainable
resource use. We have helped over

50 customers deliver on initiatives to
meet their own sustainability goals.

We are encouraged to share our
progress and way forward in this
report. We welcome your feedback,
and partnership, in our efforts

to build a sustainable company

that drives long term success

for our customers, colleagues,
shareholders and communities.

With deep appreciation,




About Clarivate

As a leading provider in information services and
trusted insights worldwide, our vision at Clarivate™
is to fuel the world’s greatest breakthroughs by
harnessing the power of human ingenuity.

We connect people and organizations to intelligence
they can trust to transform their perspective, their work
and our world. Our subscription and technology-based
solutions are coupled with deep domain expertise,
covering the areas of Academia & Government, Life
Sciences & Healthcare and Intellectual Property.

We aim to build a lasting legacy by supporting the
world’s explorers, researchers and innovators as they
help people and our planet for years to come.

Our customers are some of the world’s leading
researchers and problem solvers. More than 50,000
universities, non-profits, funding organizations, libraries,
corporations, law firms, government organizations

and independent researchers trust us to provide

them with the right information at the right time to
discover, protect and commercialize new ideas.

When it comes to sustainability, it remains at the
center of our circle of business goals and we are
making it fundamental to our decision making. We
have created an interconnected, shared purpose and
a strong operating philosophy that guides the actions
of our leadership and colleagues around the globe.

All these elements are built on the foundation of our
purpose, vision and mission, underpinned by our
values to help guide our colleagues every day — so our
collective focus remains growth for the greater good.

2022 Clarivate sustainability report

Our core values are
cultural cornerstones
that guide our actions
from the day-to-day
decisions we make to
how we interact with
each other to how we
prioritize building trusted
partnerships with every

customer, worldwide.

Our purpose,
vision and mission

Ql

Our purpose: To elevate
the ideas that will benefit
everyday life.

©

Our vision: To fuel the world'’s
greatest breakthroughs

by harnessing the power

of human ingenuity.

7

Our mission: To advance the
success of people and organizations
through transformative intelligence
and trusted partnership.

Our values

@

We aim for greatness: \\Ve challenge
the status quo, pursuing continuous
performance improvements

and aiming for greatness and
customer delight in all we do.

Ll

We value every voice: \We work
together in respectful partnership
with our colleagues and customers
which is our evergreen source of
sustainability and success. The best
results come from an inclusive, diverse
and collaborative environment.

/@\\-

We own our actions: Trust is built
on actions. We act with integrity
and are accountable to ourselves,
our colleagues, our customers,
shareholders and our communities.



Shareholder engagement

Proactive, transparent engagement with our
shareholders is essential to our success, especially when
it comes to our Environmental, Social and Governance
(ESG) commitments. We have designed our disclosures
to be as open and clear as possible in order to fuel
insightful discussions and gain valuable input and
feedback to advance our programs around the world.

We have open discussions with our shareholders on
topics such as executive compensation and corporate
governance practices. We will continue to reach out
on these types of issues, enabling our shareholders

to help us focus on meaningful priorities, drive
accountability and shape our future programs.

We serve customers across a wide variety
of business verticals and primarily focus on
helping professionals in the fields of:

+ Academia & Government

+ Life Sciences & Healthcare
¢ Intellectual Property

2022 Clarivate sustainability report

Clarivate at a glance

$2.66B

Total net revenue in 2022

90K+

Customers in approximately
180 countries

11.9K+

Colleagues located in 42
countries around the world

Americas |Gz 26%
APAC ] 47%
EMEA . 02

APAC = Asia-Pacific
EMEA = Europe, Middle East and Africa

Sustainability and Environmental, Social
and Corporate Governance (ESG)

Sustainability sits at the heart of our circle of business goals and is the foundation for our global business
strategy and mission. We are committed to driving responsible business practices throughout our
value chain to advance a more sustainable and healthier world. This includes caring for our colleagues,
customers, shareholders and communities, operating ethically and efficiently, and partnering
wherever possible to create the world we want today and preserve it for generations to come.

Colleague engagement Voice of customer

Environment

Sustainability

Social

Governance

Investor returns



Governance to support focus,
progress and accountability

Risk and
Sustainability
Committee

The Committee oversees our
leadership’s development of metrics
and analyses to understand the
impact of ESG and stakeholder
interests on our company, balancing
these interests to promote long-
term success at Clarivate.

Clarivate has established dedicated
oversight of our ESG program

from our Risk and Sustainability
Committee which reports directly
to the Board of Directors, ensuring
sustainability is on the agenda at every
Board meeting. The Committee
consists of four directors satisfying
the independence requirements

of the New York Stock Exchange
(NYSE) and meets quarterly.

Resource: Risk and Sustainability Committee Charter

Sustainability
Steering
Committee

The Sustainability Steering
Committee was created to ensure
our ESG initiatives remain top of
mind across Clarivate and galvanize
our strategic commitments to take
action across all business functions,
segments and teams globally.
Committee members help us
identify strategic priorities to fulfill
our organizational purpose and
create long-term stakeholder value.

The Committee meets quarterly
and reports progress to our
CEO, Jonathan Gear, and our
Board of Directors’ Risk and
Sustainability Committee.

Key objectives

+ Lead, support and execute
strateqgic priorities within key
areas of responsibility based on
agreed scope and budget,

+ Provide consistent stewardship and
visibility around our sustainability
commitments worldwide,

+ Provide necessary updates and
metrics to drive comprehensive,
transparent reporting and
communication of our ongoing
sustainability efforts.

Global leadership commitments

+ United Nations Global Compact

+ United Nations Women'’s
Empowerment Principles (WEPs)

+ CEO Action on Diversity & Inclusion

Risk and Sustainability Committee

Endorses ESG vision as part of annual strategy review

Sustainability Steering Committee
Facilitates ESG strategy and oversight,

qguides and enables category owners

Our vision statements

+ U.K. Stonewall Trans Rights
are Human Rights initiative

+ Science-Based Targets initiative

Our methodology

Our annual sustainability report
is aligned with the following
reporting frameworks: UN
Sustainable Development Goals,
Global Reporting Initiative (GRI)
and the Sustainability Accounting
Standards Board (SASB).

Advancing customer innovation, market growth
and company brand by aligning and building
sustainability into Clarivate solutions.

Implementing world-class responsible
business practices strengthening ESG
throughout our supply chain.

Developing and implementing a comprehensive
climate transition plan towards carbon neutrality
and eco-efficiency across our operations.

Facilitating and strengthening strategic
business and community partnerships across
the value chain, in support of advancing
the sustainable development goals.

Prioritizing diversity and inclusion throughout our
colleague journey, creating a culture of belonging.

2022 Clarivate sustainability report



https://s25.q4cdn.com/843006813/files/doc_downloads/governance/2023/01/Risk-Committee-Charter-(December-2022-Final).pdf
https://unglobalcompact.org/
https://www.weps.org/
https://www.weps.org/
https://www.ceoaction.com/
https://www.stonewall.org.uk/
https://www.stonewall.org.uk/
https://sciencebasedtargets.org/

Our bold commitments to Our global impact on SDGs
become Ieaders in sustainability We are encouraged and proud of the progress we have made to map our products and

solutions to the SDGs and are focused on making these part of our culture, aligning our
mission and strategy to continue to grow our global impact on SDGs worldwide.

As we continue to integrate sustainability and ESG principles into what we do at

Clarivate, our actions and commitments roll up into two overarching goals.

| AllSDGs | Quality Education I Multiple SDGs*
46% of 2022 Clarivate 130M+ students use our 2.7M+ inventions in the
01 02 revenue is aligned solutions to enhance Derwent World Patent
with SDGs their learning and Index™ relate to green
To achieve leadership in driving Toimplement responsible business research experience energy technologies
sustainability by providing tangible practices across our entire
solutions that help our customers business and expect everyone we
advance SDGs worldwide. do business with to do the same.
I Partnership for Goals I AlISDGs I Quality Education
55% of companies ranked 7.4M+ citations in the Web 26K+ public and academic
in Dow Jones Sustainability of Science™ are related libraries rely on our solutions
World Index 2022 work to SDG research areas
Currently, 46% of our 2022 revenue at Clarivate is aligned with SDGs. We in partnership with us
anticipate this number will climb over the next couple of years as we increase
the pace of executing our climate transition plan, set a science-based target
and remain laser focused on driving a net-zero future before 2040.
| Good Health & Well-being | Good Health & Well-being I Industry, Innovation
81M+ patients supported 80+ health technology &Infrastructure
through chronic diseases by assessments supported (2019- 48/50 of the top R&D
improving understanding 22) expediting the approval companies work with us
of their medicines of life-changing drugs to accelerate innovation

Our ESG strateqy

Our ESG strategy continues to evolve as we
shape and refine it through materiality mapping
to address the needs of our key stakeholders and
focus on the issues and priorities that matter most.

"One of our most valuable milestones when it comes to driving
responsible business practices at Clarivate is our framework
for quantifying our contribution towards the 17 United Nations
Sustainable Development Goals. This highlights our product
portfolio’s contribution to SDGs, helps us focus on where we
can drive maximum impact now and enables us to further
accelerate our contributions by embedding sustainability into
our culture and long-term business strategy.”

We are rapidly integrating sustainability into our
business goals, ensuring our strategic priorities are
focused on advancing a more sustainable world
through our customer impact and by operating
sustainably through responsible business practices.
We recognize our unique role in advancing
innovation to drive ESG and have mapped our
products and services to the UN Sustainable

Development Goals, directly impacting all 17. Marko Damjanovic, Head of Corporate Sustainability, Clarivate

1SDGs2,6,7,9,1115

2022 Clarivate sustainability report



Our impact spans all 17 UN
Sustainable Development

Mapping our solutions ' Goals (SDGs)’
to UN Sustainable . o
Development Goals = 46 o

the portfolio of Clarivate solutions against all the SDGs to

identify where we have an impact. We then ranked our

impact across each of the 17 SDGs, determining those that

are most important based on our current SDG alignment as
of 2022 Cla rivate well as our potential to increase SDG alignment. We used the
revenue is ahg ned chart below to prioritize four SDGs for maximum impact.
with UN Sustainable

Development Goals.

99%

of companies ranked
in the Dow Jones
Sustainability World

Index 2022 work
in partnership with us.

[ SDG Score (4) Significant activity towards meeting the UN goal and target
HENR SDG Score (3) Moderate activity towards meeting the UN goal and target
[ | | SDG Score (2) Specialized activity towards meeting the UN goal and target
[ | SDG Score (1) Marginal activity towards meeting the UN goal and target

2There is currently no industry standard methodology for reporting individual sustainable
development goals and reporting frameworks may vary. Clarivate has scored its performance
against the United Nations Sustainable Development Goals based solely on data available at this
time and the output and scoring can change materially in the future. Clarivate undertakes no
obligation to update or revise these statements, except as otherwise required by applicable law.




Our focus on the four SDGs where
we can make the strongest impact

By mapping our solutions to the 17 UN Sustainable Development Goals, we gained a clear
view of our current state, identified four key focus areas where we are making the biggest
impact and uncovered opportunities where we can continue to embed sustainability into
our business strategy to broaden our impact worldwide. The following are some examples
of how we are bringing our sustainability commitments to life in four of the SDGs.

GOOD HEALTH
AND WELL-BEING

Ensure healthy lives and promote
_/\,\/\. well-being for all at all ages

Clarivate data and insights are trusted by life sciences companies
around the world and support them in their mission to create innovative
treatments and solutions that save lives and improve quality of life.

81M+ 80+

chronic disease patient data help pharma health technology assessments
companies better support health care supported, expediting the approval
professionals as they help patients
have an improved understanding
of their disease and medication.

2022 Clarivate sustainability report

of life-changing drugs (2019 - 2022).

Personalized medicines
meet personalized care

Healthcare organizations are increasingly
looking to the vast amounts of de-identified
data generated by hospitals, healthcare centers
and pharmacies to better understand patient
needs and improve patient outcomes.

Clarivate uses this type of data to help healthcare
stakeholders worldwide get the essential information
they need to provide quality care and to continuously
fuel life-changing medical innovations. For example:

* During the early months of the COVID-19
pandemic, Clarivate partnered with
pharmaceutical manufacturers to help them
model where to best stage clinical trials
on developmental drugs using predictive
analytics at a time when many trials were being
disrupted by outbreaks and lockdowns.

+ Makers of prescription drugs and medical
devices use anonymized longitudinal patient
data from Patient Connect™, part of Clarivate,
to understand how patients progress from
one line of therapy to the next and identify the
points at which they may be most susceptible to
treatment drop off. Additional data sets provide
insights into the drivers of non-adherence to
medication, enabling interventions such as
tweaks to product design or opportunities to
improve patient and physician education.

+ Governments and private payers source health
outcomes, technology assessment and pricing
data to understand how therapeutics and
providers are performing in their health systems
and analyze the value of their spend, in order to
pinpoint problems in healthcare delivery, evaluate
products and better negotiate with their suppliers.

+ Hospital systems use survey data to gain insights
into common pain points and best practices across
varied geographies and types of institutions serving
diverse patient populations around the world.

+ Academic medical centers use data from
research publications to gauge the output of
their researchers and understand how they are
contributing to advancing medical science.

"Whether they’re fighting
cancer, cholera or COVID-19,
the companies making the next
generation of medicines and
medical devices rely on data
analytics and insights to speed
up the innovation cycle and get
treatments to the patients that
need them. We are proud to be
helping these miracle workers
answer unmet patient needs
and build a healthier, more
sustainable future for people all
over the world."

Jonathan Gear, CEO Clarivate



Drugs to Watch report
continues to identify the most
promising advancements

Inits 10th year, the Drugs to Watch™ report
provides in-depth predictive analysis of drugs with
the potential to transform treatment paradigms
and serve unmet patient needs. The 2023 analysis
identifies drugs entering the market or launching
key indications in 2023 which are predicted to
achieve blockbuster status by 2027 or be clinical
game changers for millions of patients worldwide.
This year’s list is made up almost entirely of
personalized medicines and treatments targeted
to a particular biomarker, ensuring greater efficacy
and reducing time to providing critical benefits.

Clarivate analysts identified 15 late-stage
experimental treatments that are each forecast to
deliver annual sales of more than $1 billion within
five years. These promising advancements include
a broad spectrum of therapeutic developments

for rare diseases and tough-to-treat conditions,
including HIV, Parkinson’s disease, Crohn’s disease,
alopecia, multiple myeloma and breast cancer.

In addition, the report examines the
industry’s progress in addressing the
diseases highlighted in the United Nations
Sustainable Development Goals.

2022 Clarivate sustainability report

These goals address infectious diseases such as
tuberculosis, malaria, neglected tropical diseases
and water-borne diseases, as well as maternal
mortality and non-communicable diseases

like mentalillness and substance abuse.

"Despite the many urgent
challenges life science companies
will face in 2023, from patent
cliffs to capital investment,

the industry is on the cusp

of unlocking revolutionary
technologies that could greatly
advance human health. Clarivate
is well-positioned to provide
valuable data and transformative
insights to support life sciences
organizations achieve game-
changing breakthroughs - a key
focus of our segment strategy."

Mike Ward, Global Head of Life Sciences and
Healthcare Thought Leadership, Clarivate

Tackling obesity through
a new generation of drugs

According to the World Obesity Federation, one billion
people globally will be living with obesity by 2030. With
medical researchers focused on finding solutions to
address the obesity epidemic, momentum is building
around the next generation of drugs in development

to help adults shed excess weight. While new weight
loss drugs are an extraordinary advance in medicine
and will likely become some of the most prescribed

of all medications in the upcoming years, perceptions
in the medical community around the role of fitness

in weight loss and overall health will surely evolve.

A new special report BioWorld™, published by
Clarivate, provides in-depth analysis of the latest
advances in metabolic health, how fitness may play
arole in these shifts and how scientist perceptions of
the obesity epidemic may shift. BioWorld Science™
Managing Editor Anette Breindl discusses her new
analysis of multiple studies related to weight loss,
metabolic health and fitness, which in many ways
goes against the mainstream health care state of
mind about obesity in the BioWorld Inside podcast.
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https://clarivate.com/news/clarivate-identifies-fifteen-potential-blockbuster-drugs-in-annual-drugs-to-watch-report/
https://www.bioworld.com/articles/693766-as-weight-loss-medicine-advances-its-relevance-recedes?v=preview
https://www.bioworld.com/media/podcasts/532-bioworld-insider-podcast/play/31-rethinking-obesity-fitness-may-be-more-directly-linked-to-health-than-weight.

QUALITY
EDUCATION

Ensure inclusive and equitable quality education

I!!l | and promote lifelong learning opportunities for all

Our content, analytics and workflow tools support students, academic
institutions and public libraries around the world educate the next
generation of pioneers and enhance their learning experience.

130M+

students use our solutions to enhance
their learning and research experience.

All three of our corporate values: own your
actions, aim for greatness and value every
voice, align with the development of Diversity,
Equity and Inclusion (DEI) resources to help:

* build trust and act with integrity within
communities and our partnerships,

* pursue hard-to-get content, from
underrepresented communities and
historically silenced groups and

* represent every voice internally and in our
products to respond to the needs of research
institutions, libraries and their patrons.

This is particularly relevant when it comes to
our ProQuest™ portfolio of products. ProQuest
has offered DEI resources for decades, building
diverse collections of educational materials for
libraries, enhancing greater representation of
collections focusing underrepresented regions
and communities. Its primary source research
collections deal with topics such as women’s
equality, incarceration and discrimination,
disabilities, racial injustice and more. ProQuest
offers consultative services, special pricing

26K

public and academic libraries
rely on our solutions.

and unique buying plans to help libraries offer
more DEI resources in alignment with their

curriculum, existing collections and their budget.

To identify and fill the gaps in our collections,
ProQuest colleagues work with the academic
community including academic advisory boards,
partner with faculty on projects and talk reqularly
to their librarian partners and archivists.

For example, one person in seven experiences
disability, yet the story of this community and
its contributions is largely absent from the
scholarly record. Disability in the Modern
World is a multimedia collection which enables

students and researchers to include this
important piece of the puzzle in their research.

In 2022, we added archival material from an
organization called Humanity and Inclusion

that won a Nobel Prize for their international
campaign to ban landmines. The new collection
brings together pamphlets, reports, case
studies, workshop material, manuals, guides
and videos created by Humanity and Inclusion
from 1985 to 2021, highlighting this important
work to a global audience for the first time.

We are mindful of how our own products may perpetuate non-inclusive terms in the
literature. Our indexing team has established procedures to review metadata and indexing
terms that could potentially harm marginalized communities and ensures that our choice
of indexing terms is non-discriminatory and reflects recent moves towards more inclusive
language. For example, we recently changed the word Aliens (used in the context of
immigration) to Noncitizens per the Biden administration’s announcement in the United
States of this change to government language. Ex Libris is another part of our business

that is actively implementing processes and technologies to prevent, detect, respond,
solve and mitigate any unintentional or implicit bias that may appear in our services.

2022 Clarivate sustainability report
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https://search.alexanderstreet.com/disa
https://search.alexanderstreet.com/disa
https://www.humanity-inclusion.org.uk/en/our-history
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Build resilient infrastructure, promote inclusive and

& sustainable industrialization and foster innovation

Our data and insights support customers along the innovation lifecycle and
bring innovations to market faster. Our data empowers policy makers to

understand global technology landscape and inform sustainability policies.

48/350

of the top R&D companies work
with us to accelerate innovation.

Clarivate continues to work with our colleagues
and customers every day, harnessing the
power of human ingenuity to fuel innovations
for sustainable industry and infrastructure.

Through the Web of Science and the Derwent
World Patents Index we bring together the
world’s peer reviewed research and combine
it with global invention information to create

a vast library of humanity’s current level of
scientific and technological knowledge.

2022 Clarivate sustainability report

Clarivate enhances the data and metadata,
classifying it for technical approach

and industrial use and overlaying
measurements of impact, expenditure

and rarity of the innovation.

With >200 million individual documents
detailing research and development
outcomes, our unique approach to data

and insights supports our customers in

their development lifecycle and helps

them bring innovations to market faster.

Our data empowers policy makers to
understand the global technology landscape
and inform sustainability policies.

Top 100 Global Innovators

How we will live in the 2030s is being defined now.
Our health, our prosperity and the sustainability of
our very world is built on the ideas created today.
Some, more than others, define our future - those
who employ thousands of researchers, who invest
in science and engineering, who are happy to

see results outside the current quarter and who
practice leadership. Those who know that innovative
new ideas and solutions to current problems
influence not just their financials but foster genuine
improvement in the human condition and the health
of our habitats. Those who choose to lead. For 12
years Clarivate has found these companies.

The Top 100 Global Innovators™ report identifies
companies and organizations which sit at the very top
of the global innovation ecosystem, with the most
consistent above-the-bar innovation performance.

In 2023, for the first time we identified the 50
research organizations which are most often
cited by the Top 100 Global Innovators 2023.
These are global institutions whose intellect
underpins the design of engineered solutions.

In 2023, we found that Asia continues to extend its
leadership in the global innovation ecosystem with

58 organizations listed, four more than in 2022. Japan
tops the list once again with 38 organizations named,;
Taiwan has 11, South Korea has five and Mainland China
has four. Outside of Asia, the United States is home

to 19, while France and Germany have seven each.

Electronics and computing equipment is the largest
industry sector of the Top 100 Global Innovators
2023, boasting 26 companies. The chemicals

and materials sector identifies 11 organizations,

as does the semiconductor category, while 10
companies in the automotive sector are named.

"At Philips, our purpose to improve people’s health and well-being
through meaningful innovation is the great driving force behind
everything we do. It’s why we exist, and it’s never been more
relevant than in these challenging times...It’s a great honor to be
recognized as a Top 100 Global Innovator for the 10th consecutive
year, along with so many esteemed companies. And we are excited
about the future and the potential of innovation to help solve the

world’s most pressing issues."

Roy Jakobs, CEO of Philips


https://clarivate.com/top-100-innovators/top-100-innovators/?clv-award-year=2023?campaignname=Top_100_Global_Innovators_Report_LeadGen_IPG_Global_2023&campaignid=7014N000001m0wl&utm_campaign=Top_100_Global_Innovators_Report_LeadGen_IPG_Global_2023&utm_source=earned_coverage&utm_medium=press
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CONSUMPTION . . .
1LY Promoting sustainable consumption
m and production practices

Clarivate helps customers develop sustainable innovations and
establish, protect and promote ESG-focused brands to enable
consumers make more sustainable consumption choices.

71.4M+

citations in the Web of Science
are related to SDG research areas.

Identifying the sustainable
energy technologies
of tomorrow

Scientists agree that a third of the projected
world population could face unliveable
conditions by 2070, if the current rate of
climate change persists. If the world is

to achieve net zero by the middle of this
century and secure a liveable earth, efforts
to identify and implement more sustainable
energy resources need to be accelerated.

Acceleration is partially dependent on
overcoming an inherent information gap -
between the ambition of governments and
corporations and realistic, concrete actions
that can be undertaken. The ecosystem of

To help fill this gap, Clarivate developed a new
data collection process to assess research and
innovation for sustainable energy sources. The
process harnesses the power of industry-leading
research, patent and patent enforcement data.

Within our special report, A study of energy in
transition, we look at the relationship between
global research and innovation in the roll

out and development of sustainable energy
sources. We identify the gaps that exist today
along with trends and needs of further research
concentration, while looking at where capabilities
lie, by sustainable energy source and geography.

"At Clarivate we are committed
to integrating our portfolio of
data, software and insights

to help our customers deliver
better, more impactful
solutions that advance global
sustainability and improve the
quality of people’s lives."

-I s PEACE, JUSTICE
AND STRONG
INSTITUTIONS
52

Spotlight on Ukraine

Y,

Itis now over a year since the Russian invasion

of Ukraine. Since the start of the invasion,
Clarivate has respected and supported the rule of
international law and joined the global community
in condemning Russia’s attack on Ukraine.

We made the decision to close our office in
Russia effective immediately and ceased all
commercial activity in Russia. We worked closely
with our customers to manage the impact of

our actions to their business and focused on

supporting the well-being of our colleagues
and contractors across the region, offering
them help with any necessary relocation. We
are still working continuously to understand
their needs and are doing all we can to provide
support during this incredibly difficult time.

Clarivate continues to support calls for a
cease-fire, the end to hostilities, the protection
of civilians and a negotiated settlement

to peacefully resolve any differences.

Our analysis of the Ukraine research landscape

For more than a decade, Ukraine has been a valuable contributor to the world’s scientific
research with over 52,000 papers, many highly cited, written by Ukrainian researchers.

In this episode of our podcast Gali Halevi, Director at the Institute for Scientific Information
(ISh™ at Clarivate, shares her perspectives on the impact on scientific research and
discovery and how Clarivate is supporting displaced researchers in Ukraine. We have

also analyzed Ukraine’s contribution towards the UN Sustainable Development Goals.

capital investment for renewable energy needs Gordon Samson, President,
information on not just desire and ambition, but Intellectual Property, Clarivate
measures of actual outcome and capability.
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Materiality mapping
to drive stakeholder

Materiality mapping of key priorities

Climate World class Ethics and
change employer integrity
engagement a ° ° o
Inclusion, diversity,
equity and belonging
o ®
When it comes to driving long-term - To assess the importance to our stakeholders, Strong corporate
sustainability, we know that stakeholder we engaged four stakeholder groups to help - gove;ance
engagement provides opportunities to us establish our material ESG issues based
further align our ESG actions with the needs onimportance. We analyzed investor ESG Health and Data security
and expectations across our company. ratings (S&P CSA, Bloomberg ESG, MSCI, welkbeing and privacy
Sustainalytics, ISS ESG), customer ESG survey a ® ®
In short, we're improving our chances of data (EcoVadis), requlatory frameworks (TCFD,
success. To do this, we leveraged our Enterprise EU Taxonomy, SASB) and colleague feedback to @
Risk Management (ERM) program to engage identify the level of importance for our 12 topics. ] ©
stakeholders in our sustainability dialogue and % Supply chain Organizational
identify wider issues to consider, improving + Finally, we added the values from the first E sustainability SHiace
clarity, decision-making and accountability. two exercises to our materiality map and 2 ® o
To ensure we keep up with evolving risks came up with the most relevant, impactful § Community impact
and opportunities from our stakeholder topics for our business. Please see the ‘g and engagement
perspectives, we have committed to performing map to the right for more details. g N ®
materiality mapping every two years. - Innovation - solving
We strive to be a leader in all material priorities complex challenges
Below are some highlights of our process. by staying focused on continuously improving " o
our results and corresponding ratings and

+ To assess the importance to our business, we expanding our performance disclosure on ESG

reviewed and synthesized 12 material issues targets as we advance our strategy and plan. In o

and mapped them to our three sustainability addition, we have identified new targets and Digital rights

pillars based on our assessment results, making will add them to our external disclosures moving management

sure to consider any top risks we identified.

forward for full accountability and transparency.

"With the increasing global focus on sustainability, we are
actively engaging with our shareholders to identify key
topics we should address as part of our long-term ESG
strategy. We are determined to be a leading sustainable
company, which will help to attract new customers,

@ Environment

@ Governance

Importance to the business

colleagues and shareholders aligned with our ESG goals."

Mark Donohue, Vice President, Investor Relations
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Our customers

Trusted partnerships to help
our customers think forward

At Clarivate, we believe that the best results come from strong,
authentic partnerships between our colleagues and customers,

while keeping a keen eye on what is ahead of us. Our commitments
to customer satisfaction and loyalty include enhancing our Voice of
Customer (VOC) program to use industry standard principles and
provide customer centric insights, which are at the heart of our ability

to deliver on our business, brand and customer experience promises.

Creating an exceptional experience
with passion and purpose

Continually listening and
learning from our customers

In 2022, more than 37,000 customers shared their
feedback specific to five critical questions in our
global customer feedback survey, improving our
customer feedback results by two points overall.

We asked our customers five
critical questions specific to:

* information and insights,
+ quality of solutions,

+ ease of doing business,

+ value of solutions and

* positive interactions.

We know it takes focus, hard work and
continuous progress to deliver an exceptional
customer experience. In 2023, our enhanced
Voice of Customer program will propel

our focus on the following areas to improve
customer satisfaction year over year:

+ Grow our data and tools capabilities to
improve our customer experience.

* Improve our products and services based
on current and future customer needs.

+ Enhance our support process
and service experience.

Customer survey® satisfied respondents year over year

100% 100% 100% 100% 100%

76% pke

2019 2020

76%

2021 2022

Target for 2023

Customers/consumers surveyed [l Satisfied respondents

SResponse rates present a statistically significant sample size yielding a +/- 3% error rate in our sample data.
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2022 milestones

+ 37,000+ customers responded to our
Customer Delight survey in 2022.

+ USD $2,500 of restricted stock units
(RSUs) awarded to all eligible colleagues
for hitting the 2022 stretch goal; in total,
we distributed approximately USD $27
million in RSUs to our colleagues.

2023 Voice of Customer goals

Incent all colleagues to ensure that
our customers are satisfied with our
value, products and services.

Survey two million customers and users
across 166 countries, with translations
into nine languages twice per year.

Establish a new baseline score by
segment and include Net Promoter
Score (NPS) and Customer
Satisfaction (CSAT) scores in 2023.

Increase the total company Voice
of Customer survey score to 79,
measured in a bi-annual survey.

Launch simplified customer satisfaction
surveys after each engagement to obtain

Accessibility to our digital brand

Promoting a more accessible,
inclusive user experience

The diverse needs of our colleagues, customers
and shareholders are the center of our digital
communications strateqy to reduce barriers

to equality and create inclusive, engaging

interactions aligned with our values.

Key focus areas

Voice of Customer — Our accessibility
principles are closely related to general
usability and aim to define and deliver a simpler,
more intuitive user experience of our brand.

The four pillars of accessibility compliance
according to Web Content Accessibility
Guidelines (WCAG)

+ Perceivable — Website information and the
user interface must be available to view and
understand by all users, regardless of disability.

+ Operable — Users should be able to
interact with web content using a
variety of adaptive devices, including
keyboard, mouse, screen readers, etc.

+ Understandable - Interaction and
content should be easy to understand
for as many people as possible.

more frequent, real-time feedback.

Inclusion and Diversity — Considering + Robust - Web content should work
users with disabilities is an essential
aspect of diversity and inclusion planning.
The non-discrimination or accessibility

well across browsers and platforms,
including assistive technologies.

laws of many countries specifically
refer to enabling web accessibility.

"l am very proud of the Voice of Customer momentum
building across Clarivate, enabling us to continue to
listen to our customers, improve their experience and
deliver on our forward looking brand promises."

Sustainability - The internet is responsible
for roughly one billion tonnes of greenhouse
gases a year. However, developing elegant
digital first solutions, we can provide
inclusive access to information and

Jody Buchman, SVP, Customer Experience and Data Science reduce our digital carbon footprint.

Resource: Customer Delight
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2022 milestones

+ WAVE accessibility rank for
clarivate.com increased from the
66 percentile in 2021 (WebAIM

Million) to 88" percentile in 2022.

Color Visual

blindness impairment
Color v v
Layout v
Text v
Icons v
Imagery v
\[l)i:::ﬂization v v
Production v

2023 goals

+ Continue our progress towards
achieving "AA" compliance
with our website.

+ Expand accessibility testing and assess
solutions to improve pdf resources.

+ Plan and conduct accessibility testing of
our website to ensure we are continuing
to improve the user experience.

Cognitive and Auditory Motor
neurological impairment impairment

v

"Every step we take to being a more accessible brand enables
us to put people first — our customers, colleagues, shareholders
and communities - creating purposeful, human-centered
experiences and reinforcing customer loyalty."

Julie Carney, Vice President Brand & Web, Clarivate

2022 Clarivate sustainability report

Accessibility of our solutions

Mission statement and our approach

Web accessibility is the inclusive practice of ensuring there are no barriers that prevent
people from interacting with your website. Clarivate is working towards providing all our
users with a fully accessible experience for research, insights and analytics. We strive to make
every effort to ensure that our platforms and workflow solutions can be used by everyone.
Clarivate platforms aim to meet Level AA of the W3C Web Content Accessibility Guidelines
(WCAG 2.1) and Section 508 of the U.S. Rehabilitation Act for features and functions.

2022 milestones 2023 goals

+ Defined and communicated standard + Streamline accessibility
best practices for reqular accessibility workflow across Clarivate.
auditing and documentation for product
development teams. Inventoried 161 + Create a public accessibility
Clarivate products to determine state of directory across Clarivate.

accessibility audits and documentation.
+ Pair teams with resources to

* Increased colleague awareness and continue progress in achieving “AA”
adoption through educational webinars compliance in our products.
for product management, new
intranet webpage of guidelines and + We aim to have 100% of the sales team
resources and contacts, and created take the accessibility 101 training.

an Accessibility 101 training module
to explain every team member’s role
in creating accessible products.

+ In 2022, 31 Voluntary
Product Accessibility
Templates were updated,
increased from 151in 2021.

+ 14 associates in the user experience
and Development teams signed up to
participate in Deque University's
Web Accessibility Specialist training.
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@ Climate change

Our commitment to

net-zero before 2040

Addressing climate change requires data,
focus and resolute, accelerated action. At
Clarivate, we are committed to doing our
part to create a better world today and for
future generations. We have committed
to setting a science-based target and to
achieving a net-zero future. We support these
ambitious goals by being members of the
Business Ambition for 1.5 campaign — an
urgent call to action from a global coalition
of UN agencies, business and industry
leaders, in partnership with Race to Zero.

Our approach

We aim to operate eco-efficiently across
everywhere we work, from our mailroom
to our boardroom, our home offices,
supply chain and beyond. Our net-zero

journey began with obtaining accurate
data, reliable measurement and a solid
understanding of our current emissions
output. We are building a comprehensive
climate transition plan that includes setting
an ambitious science-based target.

While continuously working to reduce our
overall energy use, we are also increasin