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https://www.sportsbusinessdaily.com/JOURNAL/ISSUES/2020/12/14/YEAR-IN-REVIEW/BEST-FACILITY-DEBUT.ASPX

THE LANDSCAPE:
Globe Life Field

Texas Live!

Live! by Loews Hotel

Choctaw Stadium (XFL/ML Rugby/USL)

Loews Arlington & Convention Center -

2024

One Rangers Way (Apartments) - 2024

E

Sports Arena Arlington

2024

National Medal of Honor Museum -

Phase two (2) of Texas Live

AT&T Stadium

2025/2026
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MORE THAN A BALLPARK 4

A Heart for Kids

OUR BRAND ISN’T BUILT ON BASEBALL ALONE.

LIKE THE STATE WE CALL HOME, EVERYTHING
IS BIGGER & BETTER WHEN DOING BUSINESS
WITH THE TEXAS RANGERS BASEBALL CLUB.

v' BEST FACILITY DEBUT 2020

(SOURCE: SPORTS BUSINESS JOURNAL)

v #18 TOP SELLING STADIUM GLOBALLY (2021)

(SOURCE: POLLSTAR)

v 4% HIGHEST ATTENDANCE IN MLB (2021)

v' 2.6+ MILLION ATTENDEES (2021 & 2022)

v 40,300 ATTENDANCE CAPACITY

v' 120+ EVENTS PER YEAR

v 14+ MILLION ANNUAL VISITORS TO
ARLINGTON ANNUALLY

THE TEXAS RANGERS BASEBALL CLUB &
ENTERTAINMENT CO. IS AT THE CENTER OF
STYLE, BUSINESS AND DIVERSITY. < [ e A




LB farm system rankings

According to The Athletic’s Keith Law

Texas,

| RANGERS
New York
YANKEES

New York
METS

| __ | Boston
> RED SOX

| Los Angeles
5 ANGELS

Los Angeles
7 DODGERS

o | San Francisco
GIANTS

+9.9WAR

+8.4WAR

+7.7 WAR

+7.2WAR

+61WAR

+6.1WAR

+4.5 WAR

Minnesota
| TWINS

San Diegt

PADRES

o | Philadelphia
PHILLIES

+3.5WAR

+3.3WAR

+32WAR

NLB offseason grades

lAccording to The Athletic’s MLB staff
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. STARSABOUND, .
- DEEP IN THE HEART OF TEX‘ E

Garcia N



RANGERS FANS IN TEXAS

(SOURCE: YOUGOV PROFILES)

AGE EDUCATION

HIGH SCHOOL GRAD 54%

18-34 28%

35-49 28 COLLEGE GRAD 29%

50-64 290 POST GRAD 12%
65+ 16% OTHER 5%

46% OF RANGERS FANS IN TEXAS ARE FEMALE

INCOME

ETHNICITY

CAUCASIAN 58%
HISPANIC 23%

AFRICAN AMERICAN 12%
OTHER % ANNUAL INCOME




RANGERS FAN BASE OVERVIEW

URCE: YO OV PROEILES

42 9.9

MILLION FANS =/ MILLION FANS | 5
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TOP 5 DMAs FOR FANS IN TEXAS

(EXCLUDING DALLAS)
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RANGERS FANS HEAT MAP

OKLAHOMA ARKANSAS

NEW MEXICO

LOUISIANA



DFW BUSINESS MARKET

(SOURCE: 2020 U.S. CENSUS BUREAU)

#1
146,000 400
40% (59,000) 39% (57,000) 21% (30,000)

® & O
MILLION PEOPLE MILLION PEOPLE ' ' '

NET DOMESTIC MIGRATION NATURAL INCREASE NET
(BIRTHS & DEATHS) INTERNATIONAL

iy




NATIONAL BRAND AWARENESS
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2023 VISITING TV MARKETS:

Atlanta Braves (3x)
Arizona Diamondbacks (2x)
Baltimore Orioles (3x)
Boston Red Sox (3x)
Chicago White Sox (3x)
Cleveland Guardians (3x)
Colorado Rockies (3x)
Detroit Tigers (4x)
Houston Astros (7x)
Kansas City Royals (3x)
Los Angeles Angels (7x)
Los Angeles Dodgers (3x)
Miami Marlins (3x)
Milwaukee Brewers (3x)
Minnesota Twins (3x)
New York Yankees (4x)
Oakland Athletics (6x)
Philadelphia Phillies (3x)
St. Louis Cardinals (3x)
Seattle Mariners (6x)
Tampa Bay Rays (3x)
Toronto Blue Jays (3x)



BRAND AMPLIFICATION STUDY .............
A measure of how sponsorship or third-party logo changes the perceptions and attitudes consumers hold
about your brand and how inclusion of these logos improves the effectiveness of your existing marketing.
Consumers are when Rangers marks and logos are included (
Partnership with the Rangers significantly increases the likelihood
Ads/products featuring Rangers marks and logos are considered
( ).
Rangers sponsorship .
Brands are when Rangers (
Rangers |IP offers partners a point of

Sponsorship with the Rangers has a a partner’s
products and services.

Inclusion of Rangers marks and logos improves the effectiveness of a partner’s advertising spend by

IMPACT ON ENGAGING DIFFERENT ATTENTION COMMUNITY COOL/HIP/ DESIRABLE RELEVANT VALUABLE
PURCHASE GRABBING INVOLVEMENT TRENDY
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Static Home Plate
PER GAME Media Value - $707,001.01

Mound
PER GAME Media Value - $717,427.11

Camera Well
Full season Media Value - $6,145,456

2023
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Outfield Wall Sign
Full season Media Va

Static Field Level Signage B =
Full season Media Value - $845,946.33 = -

877-FARM-BUREAU
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DIGITAL & RADIO

With the Rangers Radio Network spanning 5 states & 80+ affiliates, a social presence approaching 5 million followers, an active e-mail
subscriber base of over 400,000, and over 500,000 monthly unique visitors to TexasRangers.com, partners have the opportunity to
reach Rangers fans in mass.

192022 ((cp)

{ RANGERS

RADIO NETWORK

.@TMobile customers get 50% off tickets to select
Rangers games this season! Check out the
#TMobileTuesday app for this deal. #TogetherWe
atmlb.com/2YanUvF

- -Mobile- | T

=SCORE 50% OFF m

‘RANGERS TICKETS

——
Social Media SSSS
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Texas Rangers &
@Rangers

.@ElvisandrusSS1 is putting the team on
his back!

#CarryTheFreight | #TogetherWe

TEXAS RANGERS
T

EXCLUSIVELY FOR
NE

FCHOCTAW

Rangers News

LIVE LOOK-IN =

SAMSUNG
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JACK HILL

VIRTUAL WALK
IN THE BALLPARK

E-Blasts Y —



: éalcones Speakeasy
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