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Introduction 
 
The Broadcast Bulletin reports on the outcome of investigations into alleged 
breaches of those Ofcom codes which broadcasting licensees are required to 
comply. These include:  
 
a) Ofcom’s Broadcasting Code (“the Code”) which took effect on 25 July 2005 (with 

the exception of Rule 10.17 which came into effect on 1 July 2005). This Code is 
used to assess the compliance of all programmes broadcast on or after 25 July 
2005. The Broadcasting Code can be found at 
http://www.ofcom.org.uk/tv/ifi/codes/bcode/  

 
b) the Code on the Scheduling of Television Advertising (“COSTA”) which came into 

effect on 1 September 2008 and contains rules on how much advertising and 
teleshopping may be scheduled in programmes, how many breaks are allowed 
and when they may be taken. COSTA can be found at 
http://www.ofcom.org.uk/tv/ifi/codes/code_adv/tacode.pdf. 

 
c) other codes and requirements that may also apply to broadcasters, depending on 

their circumstances. These include the Code on Television Access Services 
(which sets out how much subtitling, signing and audio description relevant 
licensees must provide), the Code on Electronic Programme Guides, the Code 
on Listed Events, and the Cross Promotion Code. Links to all these codes can be 
found at http://www.ofcom.org.uk/tv/ifi/codes/ 

 
From time to time adjudications relating to advertising content may appear in the 
Bulletin in relation to areas of advertising regulation which remain with Ofcom 
(including the application of statutory sanctions by Ofcom). 
 
It is Ofcom policy to state the full language used on air by broadcasters who are the 
subject of a complaint where it is relevant to the case. Some of the language used in 
Ofcom Broadcast Bulletins may therefore cause offence. 
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Standards cases 
 
In Breach 
 
Taamulat fiddine wa Siyassa 
Al Hiwar TV, 22 February 2009 
 
 
Introduction 
 
Al Hiwar TV (“Al Hiwar”) is a channel that broadcasts programmes in Arabic to 
Arabic-speaking audiences across Europe including those of Tunisian origin.  
 
On 26 February 2009 Ofcom received a complaint that an offensive comment was 
made in the programme by a guest who was being interviewed. He was Rachid 
Ghannouchi, the leader of an Islamic Tunisian opposition political party, En-Nahda. 
The complainant alleged that Mr Ghannouchi said:  
 

“…the term “terrorist” here has a splendid meaning…that is why I 
admire the Al-Quassam missiles…It is a civilised weapon, in the 
sense that it enables the expected aim to be attained…”  

 
By way of background, the complainant said that “the famous al-Qassam 
missiles of Hamas have killed more than ten people (including children), 
injured over a hundred people, and caused the flight of thousands of 
inhabitants from Sderot, an Israeli town near the Gaza strip.”1  
 
Ofcom sought an independent English translation of the relevant section of the 
programme. It noted that Mr Ghannouchi first quoted some verses from the Qu’ran. 
He interpreted one which contains the phrase to “strike terror” into them as meaning: 
 
Mr Ghannouchi: “that preparing power and strength does not aim at dominating 

and attacking but at keeping aggression away. In fact, the 
phrase ‘to strike terror into them’ is amazing because 
preparing power and strength does not mean to kill the others 
but rather to prevent them from attacking or carrying on 
aggression against you. That is why I quite like the Qassam 
rockets. During the war [referring to the Israeli incursion into 
Gaza] they did not kill anyone on the other side, they scared 
them only. It is a civilised weapon as it serves the purpose, 
it creates balance in power… Allah says not to exaggerate 
killing. Excess killing is not the purpose of war or jihad if 
aggression can be stopped by a Molotov bomb or Qassam 
rocket in order to create intimidation and balance in power 
because peace is the essence of Islam.” 

 
Ofcom asked the broadcaster to explain the remarks with regard to compliance with 
Rule 2.3 (in applying generally accepted standards broadcasters must ensure that 
material which may cause offence is justified by the context). In particular Ofcom 
wanted to know how Mr Ghannouchi’s comments, praising the Qassam rockets (and 

                                            
1 The references are to certain missiles fired from Palestinian territory into Israel. These 
comments were made shortly after the controversial Israeli military incursion into Gaza which 
began in December 2008.  
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Molotov “bombs” or cocktails) and their ability to strike fear into communities, 
complied with the Code.  
 
Response 
 
Al Hiwar responded that the programme was aimed at promoting political 
participation with a view to explaining to young Arab viewers that Islam is compatible 
with democracy. It continued that the primary purpose of the programme was to 
refute claims by radical groups that Islam forbids Muslims from participating in 
democratic processes; and to dissuade young people from resorting to violence in 
pursuit of political reform.  
 
The broadcaster continued that it had subsequently asked Mr Ghannouchi about the 
statement he made during the programme. Mr Ghannouchi responded that, at the 
time (of the programme on 22 February 2009), he was not aware that the Qassam 
rockets had killed people during the period of war in Gaza (27 December 2008 – 18 
January 2009) although he did accept the impact they had had on the civilian Israeli 
population. The broadcaster said that Mr Ghannouchi said the purpose and context 
of his comments was to demonstrate that Islam does not encourage the use of 
violence and killing even in the case of open war. The broadcaster also challenged 
Ofcom’s translation of the text of Mr Ghannouchi’s remarks. It said that Mr 
Ghannouchi had said “to dismay/deter them” as opposed to “to strike terror into 
them.” 
 
Al Hiwar said that it adopts a very strict policy against glorifying terrorism, racism, 
anti-semitism and abuse of individuals in its programmes and that it issued strict 
instructions to its presenters to interrupt guests if they made remarks which might fall 
into those categories, and to apologise for them. However, on this occasion it said 
that it recognised that the Qassam rockets example was unfortunate and as 
consequence it had “potentially, but not deliberately or intentionally, breached the 
Code.”  
 
Decision 
 
All broadcasters have the right to hold opinions and impart information and ideas to 
their audiences without interference and audiences are entitled to receive those 
ideas and opinions, in accordance with Article 10 of the European Convention. Whilst 
broadcasters are obliged under their licence to comply with the standards set out in 
the Code, including standards which adequately protect members of the public from 
offensive (or harmful) material (Rule 2.3), these standards should be applied in a 
manner which “best guarantees an appropriate level of freedom of expression.” 
Material which may be considered offensive may be broadcast provided it complies 
with the Code – in particular the Code requires that the inclusion of offensive material 
in a programme must be justified by the context (Rule 2.3).  
 
In this case, the programme’s presenter conducted an interview with three guests 
including Mr Ghannouchi. Mr Ghannouchi had been invited to take part in the 
programme because he is considered by the broadcaster to be a prominent authority 
on Islamic political thought. The presenter opened the programme stating that:  
 
Presenter: “In today’s episode we talk or reflect on the issue of peace and war 

in Islam. One of the characteristics of Islam here is that it has made 
peace the natural relation and war the exceptional one…”  
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There followed a discussion on how and when war is justified by Islam, where Mr 
Ghannouchi commented:  
 
Mr Ghannouchi: “When one attacks you, when the other one becomes 

aggressive, you have no choice but to defend yourself because 
Islam is a religion of instinct, it allows human beings to defend 
themselves. However, the purpose of defence itself is to go back 
to the original state which is that of peace. That is why, chapter 
Al-Anfal says: ‘against them make ready your strength to the 
utmost of your power, including steeds of war, to strike terror into 
(the hearts of) the enemies…’(Verse 60) the next verse 
however, says: ‘but if the enemy incline towards peace, do thou 
(also) incline towards peace, and trust in Allah…’ which means 
that preparing power and strength does not aim at dominating 
and attacking but at keeping aggression away. In fact, the 
phrase ‘to strike terror into them’ is amazing because preparing 
power and strength does not mean to kill the others but rather to 
prevent them from attacking or carrying on aggression against 
you. That is why I quite like the Qassam rockets. During the war 
they did not kill anyone on the other side, they scared them only. 
It is a civilised weapon as it serves the purpose, it creates 
balance in power because Allah says not to exaggerate killing. 
Excess killing is not the purpose of war or jihad if aggression can 
be stopped by a Molotov bomb or Qassam rocket in order to 
create intimidation and balance in power because peace is the 
essence of Islam.” 

 
In response, the presenter said: 
 
Presenter:  “…one should defend himself against Muslim and non-Muslim 

aggressors…”  
 
Ofcom therefore noted that the programme did not query the remarks made by Mr 
Ghannouchi and, in fact, appeared by implication to endorse them.  
 
Ofcom acknowledged that the full context of this programme was to promote a wider 
understanding of peaceful political participation from an Islamic perspective. 
However, included within the programme were a number of unchallenged remarks 
which had the potential to cause offence to viewers by virtue of the fact that they 
included praise for Molotov bombs, and Qassam rockets which in the months before 
the programme was broadcast, had been responsible for a number of deaths and 
injuries. Whilst Rule 2.3 of the Code states that offensive material: “May 
include…offensive language…”, the use of such potentially inflammatory language, in 
particular referring to Qassam rockets as “a civilised weapon” went beyond the 
overall premise of a programme that the broadcaster has clearly stated was about 
peace and “to dissuade the youth from resorting to violence in pursuit of political 
reform.” Given the programme essentially permitted a guest in a discussion to praise 
the use of bombs, without challenge, Ofcom believed that there was insufficient 
justification for including the comments. As a consequence, the broadcaster failed to 
comply with generally accepted standards in breach of Rule 2.3 of the Code. 
  
Breach of Rule 2.3
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In Breach  
 
Win a Holiday in May competition 
Smooth Radio Northwest, May 2009, various dates 
 
 
Introduction 
 
Throughout May 2009, Smooth Radio Northwest ran a weekly phone-in competition. 
Listeners were asked to call the station as soon as they heard a particular clue and if 
selected at random, were brought to air to answer a question. If correct, they were 
awarded £100 and a place in each Friday’s draw to win a holiday. The competition 
was promoted as follows: 
 

“How would you like to spend an all-inclusive week in paradise on twelve 
miles of white sandy beaches? If you haven’t already take a look online now – 
there are some amazing images of Turks and Caicos and all the details, 
terms and conditions for this wonderful prize.” 

 
Listeners entered by calling a standard rate telephone number. 
 
Ofcom received a complaint from a listener who had won one of the competitions and 
was surprised to find that the prize excluded airport taxes, which they were required 
to pay. The complainant stated that the taxes were approximately £400 in total. The 
complainant felt that the promotion should have made it clear that taxes were not 
included in the prize.  
 
Ofcom therefore asked the broadcaster for its comments under Rule 2.11 of the 
Code (“Competitions should be conducted fairly, prizes should be described 
accurately and rules must be appropriately made known”). 
 
Response 
 
GMG Radio, who owns the licence for Smooth Radio Northwest explained that each 
promotion advised listeners interested in participating in the competition to visit the 
station’s website for the full terms and conditions. The terms and conditions stated 
that winners would be required to pay airport taxes. It also said that those entrants 
who progressed to each of the Friday draws were contacted directly to confirm their 
telephone number and to check that they had read the terms and conditions online. 
 
GMG Radio added that owing to the number of conditions relating to this particular 
prize, it took the decision to refer listeners to off-air information rather than 
meticulously list all the specifics of the prize. It considered it reasonable to assume 
listeners would check terms and conditions, particularly as travel prizes often have 
elements that should be addressed prior to visiting, giving passport/visa 
requirements, health regulations and airport taxes as examples.  
 
The broadcaster believed that it was not a requirement to refer to the exclusion of 
airport taxes in the on-air prize description given the number of times listeners were 
advised to read the online terms and conditions. It therefore considered the 
promotion was compliant with Rule 2.11 of the Code. 
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Decision 
 
Ofcom noted the extent to which the competition’s terms and conditions were 
referred to both during the broadcast promotion and the telephone calls made to 
participants of the draw.  
 
However, it was concerned that the on-air description of the prize as “all-inclusive” 
did not accurately reflect what was actually on offer. In Ofcom’s view, the 
requirement to pay over £400 towards a holiday for two people meant that the prize 
could not reasonably be described as being “all-inclusive”, and would have deterred 
some listeners from entering the competition had it been included in the on-air 
description. Ofcom therefore considered this to be a significant factor and as such, 
should have been made clear during the promotion, irrespective of the repeated 
reminders to listeners to check terms and conditions of the competition online. Ofcom 
therefore concluded that the prize was not described accurately on air.  
 
Breach of Rule 2.11
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In Breach  
 
Rehraas Sahib 
Sikh Channel, 8 June 2009, 17:00 
 
 
Introduction 
 
The Sikh Channel is aimed at the Sikh community in the UK and is broadcast on the 
satellite platform.  
 
A viewer was concerned that, during Rehraas Sahib, a programme consisting of 
evening prayers, a website address was promoted in an on-screen caption. 
 
Ofcom noted that the website address for a company called Punjabi Paintings 
appeared continuously at the bottom of the screen for a period of 21 minutes. 
 
We asked the broadcaster for its comments in relation to the following Code Rules: 
 
• 10.4 - No undue prominence may be given in any programme to a product or 

service. 
• 10.5 - Product placement is prohibited. 
 
Response 
 
The licensee, TV Legal Limited, told Ofcom that it had become aware that during this 
programme it had featured the website address of Punjabi Paintings in error. 
However, the broadcaster also said that the website “exhibit[s] artwork of a religious 
nature which tied into the programme.” The broadcaster added that “the website was 
featured in a small unobtrusive strap.”  
 
TV Legal Limited assured Ofcom that product placement had not occurred as no 
payment was received for inclusion of the website address within the programme. 
The broadcaster told Ofcom that it had withdrawn the display of the website address 
from within its programmes and “will exercise much greater vigilance in the future.” 
 
Decision 
 
One of the fundamental principles of European broadcasting regulation is that 
advertising and programming (that is editorial content) must be kept separate. This is 
set out in Article 10 of the Television Without Frontiers Directive which is in turn 
reflected in the rules in Section Ten (Commercial References in Programmes) of the 
Code. 
 
Rule 10.5 
We noted the broadcaster’s assurances that it had received no payment or other 
valuable consideration for featuring the Punjabi Paintings website address in the 
programme, and the explanation that it had been broadcast in error, and therefore 
concluded that it was not in breach of Rule 10.5 of the Code or that the reference 
was in fact an advertisement. 
 
Rule 10.4 
The Code states that undue prominence may result from both, “the manner in which 
a product or service (including company names, brand names, logos) appears or is 
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referred to in a programme” and “the presence of or reference to, a product or 
service (including company names, brand names, logos) in a programme where 
there is no editorial justification.” 
 
Ofcom noted that this was a religious programme featuring evening prayers. The 
Punjabi Paintings website “exhibits artwork of a religious nature.” However, there 
appeared to be no other connection between the programme and the website. 
Therefore, Ofcom did not find any editorial justification for the appearance of the 
website’s URL within the programme, particularly since it lasted for a period of 21 
minutes.  
 
Ofcom considered that the lack of editorial justification for the reference to the 
website address within the programme, taken together with its appearance for 21 
minutes was unduly prominent, in breach of Rule 10.4 of the Code. 
 
Breach of Rule 10.4
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Resolved 
 
Big Brother’s Little Brother 
Channel 4, 2 August 2009, 12:40 
 
 
Introduction 
 
Big Brother’s Little Brother (“BBLB”) is a pre-watershed ‘sister programme’ to 
Channel 4’s main Big Brother series (“BB”). It is screened live on weekdays at 18:00 
and on Sunday lunchtimes. It provides an overview of the latest events in the Big 
Brother house and interviews with evicted housemates. Ofcom received one 
complaint from a viewer that two housemates who had recently left the house, Noirin 
Kelly (“Noirin”) and Isaac Stout (“Isaac”), used the words “shit” and “fuck” 
respectively. Ofcom asked Channel 4 to explain how the transmission of this 
offensive language at 12:40 complied with Rule 1.14 which requires that: “The most 
offensive language must not be broadcast before the watershed.” 
 
Response 
 
The broadcaster said that the high profile of both BB and BBLB requires that 
particular importance is attached to ensuring compliance with the relevant regulatory 
requirements. It said that well in advance of the start of BBLB, the channel’s Legal & 
Compliance department conducts compliance training with the production team and 
the programme is overseen by a duty lawyer to ensure that issues are approached in 
a manner appropriate for pre-watershed broadcast.  
 
This edition of the programme was presented by George Lamb and included 
interviews with both Noirin and Isaac who discussed their time as housemates. 
During her interview with George Lamb, Noirin discussed Isaac’s entry into the BB 
House:  
 
Noirin:   “…when he came in it was like…shit…”  
George: “Whoa there. Sorry if we offended anyone with that profanity.” 
Noirin:  “Sorry.” 
George: “Let’s move on.” 
 
Following this interview, Noirin and George were joined on set by Noirin’s boyfriend 
Isaac where the following was broadcast:  
 
Isaac:  “…so certainly yes, fuck them, sorry, ‘F’ them.” 
George: “We genuinely would like to apologise if we offended anybody there.” 
Isaac:  “Sorry for the swearing, I know I’m not supposed to.” 
 
After both guests had left the set, George said to camera [about Isaac]: “Turns out he 
is an idiot after all.” 
 
Channel 4 said that, without delay, on hearing the use of strong language in the 
programme, the Channel 4 Presentation department was contacted by the 
Commissioning Editor to arrange an apology to be broadcast in the next advertising 
break. As a consequence, prior to the next advertising break, the Channel 4 logo 
appeared on screen and an apology was broadcast which said: “Apologies for the 
strong language in that part of Big Brother’s Little Brother.” 
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The broadcaster said that the use of the word “fuck” in the pre-watershed programme 
was highly regrettable and that, whilst considered fairly mild on its own, in this 
context the use of the word “shit” may also have caused offence when used 
cumulatively with stronger language. It also said that both Noirin and Isaac were 
given a briefing about language by a senior and experienced member of the 
production team prior to going on air.  
 
The broadcaster said that both remarks were unfortunate and it reiterated its apology 
to viewers for any offence caused. It said that it takes all reasonable steps in the 
circumstances to ensure that all contributors are aware of the parameters for 
broadcast language but that, with any live broadcast, there will be times when a 
contributor makes a remark that is inappropriate. It said that in such circumstances it 
is important to focus on how that inappropriate behaviour is addressed. On this 
occasion immediate apologies were given by the presenter and both guests and an 
on-air apology was made by Channel 4. As a consequence it said that best practice 
and compliance guidelines were closely followed and acted upon. It continued that it 
had reviewed and reaffirmed its editorial compliance procedures and that, in light of 
the fact that the presenter, the guests and the Channel immediately addressed what 
had occurred, it considered that this complaint should be resolved.  
 
Decision 
 
Rule 1.14 requires that the most offensive language must not be broadcast before 
the watershed. Ofcom noted on this occasion that the broadcast of a clear example 
of this language (“fuck”), whilst unfortunate, occurred during a live broadcast and that 
the presenter and guest both immediately apologised for it. Ofcom also 
acknowledges that the word “shit” is considered only mildly offensive and a “toilet 
word”1 and that its use here in a live programme transmitted before the watershed, 
was isolated, and that the presenter and guest again apologised immediately for its 
use. Channel 4 also broadcast an on-air apology to the audience for the use of 
offensive language in the programme and subsequently reiterated that apology to 
viewers by way of its response to Ofcom.  
 
Given the immediate and appropriate action taken by the broadcaster, we consider 
the matter resolved. 
 
Resolved

                                            
1 Language and Sexual Imagery in Broadcasting: A Contextual Investigation 
http://www.ofcom.org.uk/research/radio/reports/bcr/language.pdf 
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Other Programmes Not in Breach 
 
Up to 6 October 2009 
 

Programme Transmission 
Date 

Broadcaster Categories Number of 
complaints 

Adult Freeviews 17/09/2009 Ch 470 Virgin Media Inaccuracy/Misleading 1 

Afternoon Live With 
Kay Burley 

08/09/2009 Sky News Due Impartiality/Bias 1 

Alan Brazil's Sports 
Breakfast 

18/09/2009 Talksport Generally Accepted 
Standards 

3 

Bargain Hunt 02/10/2009 BBC 1 Offensive Language 1 

Bassman  n/a Capital FM Inaccuracy/Misleading 1 

BBC News 20/09/2009 BBC News Channel Generally Accepted 
Standards 

1 

BBC Parliament 28/09/2009 BBC Parliament Religious Offence 1 

Benidorm 02/10/2009 ITV1 Generally Accepted 
Standards 

3 

Benidorm 02/10/2009 ITV1 Generally Accepted 
Standards 

1 

Big Trouble in 
Thailand 

21/09/2009 Bravo Inaccuracy/Misleading 1 

Case Notes 16/09/2009 BBC Radio 4 Sex/Nudity 1 

Cha'Mone Mo'Fo' 
Selecta 

24/09/2009 E4 Generally Accepted 
Standards 

2 

Charlie's Angels: Full 
Throttle 

27/09/2009 Five Sex/Nudity 1 

Chris Moyles Show 21/09/2009 BBC Radio 1 Sex/Nudity 1 

Christian O'Connell 
Breakfast Show 

16/09/2009 Absolute Radio Crime (incite/encourage) 1 

Christian O'Connell 
Breakfast Show 

28/09/2009 Absolute Radio Due Impartiality/Bias 1 

Come Dine With Me 18/09/2009 More4 Generally Accepted 
Standards 

1 

Come Dine with Me 27/09/2009 Channel 4 Generally Accepted 
Standards 

1 

Comic Book Heroes 
Season trailer 

01/09/2009 Sky Sports 1 Violence 1 

Coming of Age 21/09/2009 BBC 3 Sex/Nudity 1 

Competition 15/09/2009 Kiss 100 Use of Premium Rate 
Numbers 

1 

Coronation Street 18/09/2009 ITV1 U18's in Programmes 1 

Coronation Street 01/10/2009 ITV1 Substance Abuse 1 

Coronation Street 02/10/2009 ITV1 Generally Accepted 
Standards 

1 

Dating in the Dark 
(trailer) 

 n/a Living Generally Accepted 
Standards 

1 

Deadliest Warrior 15/09/2009 Bravo Violence 1 

Deal or No Deal 21/09/2009 Channel 4 Sex/Nudity 1 

Derren Brown: How 
to Control The Nation 

18/09/2009 Channel 4 Generally Accepted 
Standards 

1 

Dil Ka Rishta 11/09/2009 NDTV Imagine Sex/Nudity 1 

Dispatches 21/09/2009 Channel 4 Due Impartiality/Bias 2 

Doc Martin 27/09/2009 ITV1 Commercial References 1 
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Doc Martin 20/09/2009 ITV1 Dangerous Behaviour 1 

EastEnders 28/09/2009 BBC 1 Sex/Nudity 7 

EastEnders 28/09/2009 BBC 1 Religious Offence 19 

EastEnders 02/10/2009 BBC 1 Generally Accepted 
Standards 

1 

Emmerdale 15/09/2009 ITV1 Religious Offence 1 

Emmerdale 29/09/2009 ITV1 Violence 1 

Farmer Wants a Wife 23/09/2009 Five Inaccuracy/Misleading 1 

Five News update 04/10/2009 Five Sex/Nudity 2 

Foxy Bingo 
sponsorship of The 
Jeremy Kyle Show 

 21/09/2009 ITV1 Generally Accepted 
Standards 

1 

Friday Night with 
Jonathan Ross 

18/09/2009 BBC 1 Generally Accepted 
Standards 

1 

Garfield 28/09/2009 Boomerang +1 Offensive Language 1 

Globo Loco 27/09/2009 CITV Sex/Nudity 1 

GMTV 06/10/2009 ITV1 Generally Accepted 
Standards 

1 

Heart Breakfast with 
Bush, Troy & Paulina 

17/09/2009 Heart 96.3 (Bristol & Bath) Crime (incite/encourage) 1 

Heart Breakfast with 
Simon Nicks 

14/09/2009 Heart 103.4FM (Cheshire 
& NE Wales) 

Generally Accepted 
Standards 

1 

ITV News 29/09/2009 ITV1 Due Impartiality/Bias 1 

Just4us 20/06/2009 Just4us Sex/Nudity 1 

Katy Brand's Big Ass 
Show 

17/09/2009 ITV2 Generally Accepted 
Standards 

1 

Keith Meets Keith 14/09/2009 Channel 4 Offensive Language 1 

Keith Meets Keith 27/09/2009 More4 Offensive Language 2 

Kevin McCloud's 
Grand Tour 

04/10/2009 Channel 4 Sex/Nudity 1 

KNTV Sex 28/09/2009 Channel 4 Sex/Nudity 2 

KNTV Sex 29/09/2009 Channel 4 Sex/Nudity 5 

KNTV Sex 30/09/2009 Channel 4 Sex/Nudity 7 

KNTV Sex 01/10/2009 Channel 4 Sex/Nudity 1 

Lawless Britain 20/09/2009 Virgin 1 Generally Accepted 
Standards 

2 

Live at the Apollo 19/09/2009 Dave Generally Accepted 
Standards 

1 

Live from Studio Five 28/09/2009 Five Generally Accepted 
Standards 

1 

Live from Studio Five 30/09/2009 Five Generally Accepted 
Standards 

1 

Live In It to Win It 
competition 

01/09/2009 Star 107 Competitions 1 

Mike Graham 05/09/2009 Talksport Generally Accepted 
Standards 

1 

MOBO Awards 2009 30/09/2009 BBC 3 Generally Accepted 
Standards 

1 

MOBO Awards 2009 02/10/2009 BBC 1 Generally Accepted 
Standards 

1 

MOBO Awards 2009 02/10/2009 BBC 1 Sex/Nudity 1 

North West Tonight 23/09/2009 BBC1 (North West) Generally Accepted 
Standards 

1 
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Off the Hook 24/09/2009 BBC 3 Generally Accepted 
Standards 

1 

PM 23/09/2009 BBC Radio 4 Generally Accepted 
Standards 

1 

Project Radio 87.9 
FM (Bury) 

14/09/2009 Project Radio 87.9 FM 
(Bury) 

Generally Accepted 
Standards 

1 

Real Life Stories 01/09/2009 MyChannel Commercial References 1 

Rosemary and 
Thyme 

01/09/2009 ITV1 Offensive Language 1 

Rosemary and 
Thyme 

22/09/2009 ITV1 Offensive Language 1 

Rosemary and 
Thyme 

23/09/2009 ITV1 Offensive Language 2 

Scrubs 16/09/2009 E4 Sex/Nudity 1 

SCS Sponsors 60 
Minute Makeover 

29/09/2009 ITV1 Generally Accepted 
Standards 

1 

Shooting Stars 26/08/2009 BBC 2 Generally Accepted 
Standards 

1 

Sky Bet Sponsorship 
Credit 

 n/a Sky Sports Generally Accepted 
Standards 

1 

Sky News 23/09/2009 Sky News Generally Accepted 
Standards 

1 

Something for the 
Weekend 

04/10/2009 BBC 2 Substance Abuse 1 

Sport XXX Wives 20/06/2009 Sport XXX Wives Sex/Nudity 1 

Sport XXXWives 21/06/2009 Sport XXXWives Sex/Nudity 1 

Strictly Come 
Dancing 

26/09/2009 BBC 1 Generally Accepted 
Standards 

1 

Sunday Forum 30/08/2009 At The Races Generally Accepted 
Standards 

1 

Super Snakes 24/09/2009 Nat Geo Wild Generally Accepted 
Standards 

1 

Teen Taboos 23/09/2009 Channel 4 Sex/Nudity 1 

The Alan Titchmarsh 
Show 

28/09/2009 ITV1 Generally Accepted 
Standards 

1 

The Big Food Fight 18/09/2009 Channel 4 Generally Accepted 
Standards 

1 

The Fixer 29/09/2009 ITV1 Violence 4 

The IT Crowd 02/10/2009 Channel 4 Generally Accepted 
Standards 

1 

The Jeremy Kyle 
Show 

22/09/2009 ITV1 Sex/Nudity 1 

The Legend of Dick & 
Dom 

19/09/2009 CBBC Offensive Language 1 

The Legend of Dick 
and Dom 

26/09/2009 CBBC Offensive Language 1 

The One Show 21/09/2009 BBC 1 Animal Welfare 2 

The One Show 25/09/2009 BBC 1 Religious Offence 1 

The One Show 26/08/2009 BBC 1 Scotland Generally Accepted 
Standards 

1 

The O'Reilly Factor 11/08/2009 Fox News Due Impartiality/Bias 2 

The Secret 
Millionaire 

23/09/2009 Channel 4 Inaccuracy/Misleading 1 

The Secret 
Millionaire 

30/09/2009 Channel 4 Inaccuracy/Misleading 2 

The Simpsons 29/09/2009 Channel 4 Sex/Nudity 1 
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The Weakest Link 18/09/2009 BBC 1 Generally Accepted 
Standards 

1 

The Weekender With 
Adam Longworth 

11/09/2009 XFM London Sex/Nudity 1 

The Wright Stuff 25/09/2009 Five Generally Accepted 
Standards 

6 

The X Factor 20/09/2009 ITV1 Competitions 1 

The X Factor 26/09/2009 ITV1 Inaccuracy/Misleading 1 

The X Factor 27/09/2009 ITV1 Commercial References 1 

The X Factor 03/10/2009 ITV1 Animal Welfare 1 

The Xtra Factor 18/09/2009 ITV2 Generally Accepted 
Standards 

2 

The Xtra Factor 20/09/2009 ITV2 Generally Accepted 
Standards 

1 

This Morning 22/09/2009 ITV1 Sex/Nudity 1 

This Morning 23/09/2009 ITV1 Due Impartiality/Bias 1 

This Morning 05/10/2009 ITV 1 Sex/Nudity 1 

This Morning 29/09/2009 ITV1 Generally Accepted 
Standards 

1 

Tonight: A 
Dangerous Game? 

25/09/2009 ITV1 Inaccuracy/Misleading 7 

Top Gear 04/10/2009 BBC 2 Generally Accepted 
Standards 

1 

Top Gear 04/10/2009 BBC 2 Sex/Nudity 1 

Traffic Cops 11/09/2009 BBC 1 Generally Accepted 
Standards 

1 

Trigger Happy 
Movies promotion 

13/09/2009 Five USA Violence 2 

Trinity 27/09/2009 ITV2 Generally Accepted 
Standards 

1 

Two and a Half Men 
(trailer) 

02/10/2009 Comedy Central Sex/Nudity 1 

Ultimate Force 26/09/2009 ITV4 Generally Accepted 
Standards 

1 

Waking the Dead 21/09/2009 BBC 1 Violence 1 

Watchdog 10/09/2009 BBC 1 Dangerous Behaviour 3 

Welcome to 
Yorkshire sponsors 
ITV3 Peak 

24/09/2009 ITV3 Generally Accepted 
Standards 

1 

Woman's Hour 
Drama: Liam 

18/09/2009 BBC Radio 4 Generally Accepted 
Standards 

1 

Would I Lie to You? 21/09/2009 BBC 1 Religious Offence 1 

 


