GOAL

How can a QSR brand drive
awareness of their new combo menu
and contextually align with trending
content?

SET UP

We leveraged Kargo's exclusive
Social Canvas, targeting trending
and relevant social embeds within
premium editorial content.

* By targeting embeds that included
relevant keywords, social media
accounts and influencers, and

broader contextual categories that
aligned with the target audience’s
interests, we were able to reach.

Source: Kargo Brand Response Audience Survey; Moat Analytics Q4 2020
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Cheese the day this Friday, 9/18! All #RewardsApp
members enjoy a FREE #Cheeseburger with
purchase of #fries & drink or #shake for
#NationalCheeseburgerDay. Visit
mooyah.com/news/national-... for more info. ".+
@ + & =& #MOOYAH #bestburger #freefood
#foodapp mooyah.com/rewards
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RESULTS

The Social Canvas drove a 7.2pt
positive lift in consideration, and
outperformed clickthrough and in-
view rate benchmarks, indicating
that the creatives successfully
reached and resonated with the
intended audience.
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