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Legal Disclaimer
• The information contained in this presentation, 

including all forward-looking information, is subject to 
change without notice, whether as a result of new 
information, further events or otherwise, and 
Evergreen Marine Corp. (the “Company”) undertakes 
no obligation to publicly update or revise the 
information contained in this presentation.

• Investor should not regard the above forward-looking 
information as legally binding but as information 
subject to change. No guarantees regarding the 
completeness, accuracy, and reliability of information 
contained are made explicitly or implicitly. They are 
not intended to represent complete statement of the 
company, industry or future development..

• Any part of this document may not be reproduced 
directly or indirectly for any purpose and  distributed 
or transmitted to any other person (whether within or 
outside the company or company).
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Company 
Overview



197vessels 1.30 
12 

10+ 
320

5.4%
7th Capacity Ranking

Own Seaport Terminals

2020 Lifting in Million TEU

Highlights

62
Fleets of Order book

Global Offices and Agency

Capacity Market ShareOperational Capacity

113
Global coverage

130+
Weekly services

250+
Terminal serving
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Our Position
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Financial 
Results
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Item 2020Q4

Operating Revenue 64,690

Operating Cost (43,177) 

Gross Profit (Loss) 21,513 

Operating Income (Loss) 17,887 

Net Income (Loss) 16,169 

Profit(Loss), attribute to 
owners of the parent

13,429 

EBITDA 23,655 

EPS 2.79
13

UNIT：NT$ Million

Consolidated Income Statement Q4 2020

Freight 

Income, 

91%

Ship Rental 

and Slottage 

Income, 1%

Commission 

and Agency 

Income, 2%

Container 

Construction 

Revenue, 1%
Others, 5%

OPERATING REVENUE

Port/ Terminal Charge 

43%

Connecting Expense

12%

Ship Rental/Slottage 

Expense

7%

Fuel Cost 

13%

Others

25%

OPERATING COST
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Item 2020FY

Operating Revenue 207,078 

Operating Cost (161,589) 

Gross Profit (Loss) 45,489 

Operating Income (Loss) 34,668 

Net Income (Loss) 28,767 

Profit(Loss), attribute to 
owners of the parent

24,365 

EBITDA 57,100 

EPS 5.06 13

UNIT：NT$ Million

Consolidated Income Statement 2020

Freight 

Income,, 

90%

Ship Rental 

and Slottage 

Income, 1%

Commission 

and Agency 

Income, 2%

Container 

Construction 

Revenue, 1%
Others, 6%

OPERATING REVENUE

Port/ Terminal 

Charge 

39%

Connecting Expense

13%
Ship Rental/Slottage Expense

7%

Fuel Cost 

15%

Others

26%

OPERATING COST
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479
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647

7.49% 7.86% 7.81% 7.37% 6.79%

17.25%
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33.17%

1.02%
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831 865 

933 968 

1,216 
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Lifting Volume AVG FRT Fuel Price

Cargo Volume：10 thousands  TEU

AVG FRT： USD/TEU

Fuel Price： USD/TON
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Industry Outlook
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An Uncertain 2020-21
1. The COVID19 epidemic broke out is continuing impact global economic, 
In order to slow down the infection, city lock down become most popular 
solution to all countries.
2. The housing economy is rising
3. Rising prices of raw materials
4. Quantitative easing in various countries rescues the market, and 
inflation concerns are gradually rising

Reasons for freight increase
Customer demand is concentrated in the second half of 2020, the situation 
should continuing in 2021;  from operation point of review, Port congested 
due to lack of labor, in addition, a serious container shortage make the 
situation even worse, it results the fright is increasing and customers are 
willing to sign a long term contract at a more reasonable freight rate to 
exchange stable services.

Industry Outlook
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Shipping Intelligent

Data source:
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Shipping Intelligent

North American market forecast and layout
Data Source: USA GOV data and statistics

: :MarcoMicro

USA GDP & Retailer Sales USA Housing Starts & Building Permits & Supply of Existing Homes

USA ISM Manufacturing & New order & customer’s inventories

USA ISM Manufacturing PMI

USA ISM Manufacturing PMI-New Order
USA ISM Manufacturing PMI-Customer’s 
inventories 

USA Housing Starts (SARR,L) USA Building Permits (SAAR,L) USA Existing Home Sales : 
Housing Inventory

USA Retailer Sales (YoY, R) USA Real GDP 

USA initial & Continuing Jobless Claims  

USA Initial Jobless Claims (SA, L)

USA Jobless Claims 4-Week Avg .(SA, L)
USA Continuing Jobless Claims (SA, R)
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Shipping Intelligent

EU zone Harmonized Index of Consumer Prices (HICP) & PMI & ESI & 
Unemployment rate   

Data Source: ec.Europa.eu – European Commission website - data and statistics
:MarcoMicro

European market forecast and layout

EURO Zone HICP

EURO Zone PMI

EURO Zone Economic Sentiment Indicator 

EURO Zone Unemployment Rate

:MarcoMicro
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Shipping Intelligent

Emerging Markets
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Data Source: South East Asia Government website
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Shipping Intelligent
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Strategic Partner with Global Layout

2 loops
Trans- Atlantic

12 loops
Asia - Europe

21

56 loops
Intra-Asia Services

4 loops
Asia-Africa Services

13 loops

Intra-Mediterranean Services

2 loops
Asia-Australia Services

6loops
Asia-South America 
Services

6loops
Caribbean Feeder networks

loops
Trans-Pacific

5 loops
Asia- India Services2 loops

Asia-Red Seas Services

5 loops
Asia-APG Services

Business Strategy
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Before 2010 2012-2013 2017-2018 2019-2020 2021 & beyond Future

E Type 2001
LOA 300 M 6,332 TEU

S Type 2005
LOA 300 M 7,024 TEU

L Type 2012
LOA 335 M 9,532 TEU

T Type 2013
LOA 368 M 14,000 TEU

B Type 2017
LOA 211 M 2,926 TEU

G Type 2018
LOA 400 M 20,000 TEU

F Type 2020
LOA 334 M 13,000 TEU

C Type 2019
LOA 172 M 1,984 TEU

A Type 2021
LOA 400 M 23,888 TEU

15K TEU (2023)
LOA 366 M 15,500 TEU

Optimal Arrangement 
Keep competition advantage

Business Strategy

O Type 2021
LOA 195 M 2,634 TEU



營運策略

Shipping digitalization  (iOT, blockchain, API & solution)
Booking platform - ShipmentLink & GreenX
e Bill of Lading - Bolero
Shipping Standardization - DCSA
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Shipping Digitalization & UEUI

Business Strategy
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