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Continues To Improve

The Conference Board Consumer Confidence Index®, which had increased in May, improved
again in June. The Index now stands at 85.2 (1985=100), up from 82.2 in May. The Present
Situation Index increased to 85.1 from 80.3, while the Expectations Index rose to 85.2 from
83.5 in May.

The monthly Consumer Confidence Survey®, based on a probability-design random sample,
is conducted for The Conference Board by Nielsen, a leading global provider of information and
analytics around what consumers buy and watch. The cutoff date for the preliminary results
was June 13.

Consumers’ appraisal of current conditions improved in June. Those claiming business conditions
are “good” increased to 23.0 percent from 21.1 percent, while those stating business conditions
are “bad” decreased to 22.8 percent from 24.6 percent. Consumers’ assessment of the job
market was also more favorable. Those stating jobs are “plentiful” edged up to 14.7 percent
from 14.2 percent, while those claiming jobs are “hard to get” declined to 31.8 percent from
32.2 percent.

Consumers’ expectations were generally more positive in June. The percentage of consumers
expecting business conditions to improve over the next six months increased to 18.8 percent from
17.7 percent, however those expecting business conditions to worsen increased to 11.4 percent
from 10.7 percent. Consumers were more positive about the outlook for the labor market. Those
anticipating more jobs in the months ahead increased to 16.3 percent from 15.2 percent, while
those anticipating fewer jobs edged down to 18.7 percent from 18.9 percent. Fewer consumers
expect their incomes to grow, 15.9 percent versus 18.0 percent, but those expecting a drop in
their incomes also declined, to 12.1 percent from 14.5 percent.

Consumer confidence continues to advance and the index is now at its highest level since
January 2008 (87.3). June’s increase was driven primarily by improving current conditions,
particularly consumers’ assessment of business conditions. Expectations regarding the
short-term outlook for the economy and jobs were moderately more favorable, while income
expectations were a bit mixed. Still, the momentum going forward remains quite positive.

Lynn Franco
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Consumer Confidence and Buying Plans

Percentage of households = 100% Business Employment Income
2013 2014

All series

seasonally adjusted June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May(r)  June(p)

Composite Series: Index Numbers, 1985=100

Consumer Confidence Index® 82.1 81.0 81.8 80.2 72.4 72.0 77.5 79.4 78.3 83.9 81.7 82.2 85.2
Present Situation 68.7 73.6 70.9 73.5 72.6 73.5 75.3 77.3 81.0 82.5 78.5 80.3 85.1
Expectations 91.1 86.0 89.0 84.7 72.2 71.1 79.0 80.8 76.5 84.8 83.9 83.5 85.2

Appraisal of Present Situation: Percent
Business Conditions

Good 19.4 20.8 18.7 20.7 19.5 20.4 20.2 20.8 21.2 22.6 22.2 211 23.0

Bad 24.9 249 24.5 239 23.0 24.6 23.2 23.4 22.0 23.5 24.8 24.6 22.8

Normal 55.7 54.3 56.8 55.4 57.5 55.0 56.6 55.8 56.8 53.9 53.0 54.3 54.2
Employment

Jobs plentiful 11.3 12.3 1.3 1.4 11.6 12.0 1.9 12.5 13.4 13.8 13.0 14.2 14.7

Jobs not so plentiful 51.6 52.5 55.4 55.0 53.5 53.9 55.2 54.8 54.2 54.8 54.2 53.6 53.5

Jobs hard to get 37.1 35.2 33.3 33.6 349 34.1 329 32.7 32.4 31.4 32.8 32.2 31.8

Expectations for Six Months Hence: Percent
Business Conditions

Better 214 19.9 20.6 20.6 16.0 16.7 17.4 17.0 17.3 17.4 17.2 17.7 18.8
Worse 1.1 1.3 1.1 10.3 17.5 16.1 13.9 12.2 13.6 10.1 10.5 10.7 11.4
Same 67.5 68.8 68.3 69.1 66.5 67.2 68.7 70.8 69.1 72.5 72.3 71.6 69.8
Employment
More jobs 19.7 16.7 17.5 16.1 16.0 13.1 171 15.1 13.7 14.1 14.7 15.2 16.3
Fewer jobs 16.1 17.7 17.2 19.1 22.6 21.4 19.4 19.0 20.9 17.5 18.0 18.9 18.7
Same 64.2 65.6 65.3 64.8 61.4 65.5 63.5 65.9 65.4 68.4 67.3 65.9 65.0
Income
Increase 15.9 15.7 17.5 15.1 15.7 15.3 13.9 16.6 15.8 15.3 16.8 18.0 15.9
Decrease 14.2 13.7 13.5 13.9 15.5 15.5 14.3 13.9 13.4 11.5 12.9 14.5 12.1
Same 69.9 70.6 69.0 71.0 68.8 69.2 71.8 69.5 70.8 73.2 70.3 67.5 72.0
Plans to Buy Within Six Months: Percent
Automobile
Yes 11.0 12.7 10.6 12.9 11.9 12.1 12.0 12.3 13.8 13.0 10.6 11.6 12.3
New 3.7 3.8 3.8 4.3 4.2 3.3 4.0 3.9 5.4 4.0 3.4 3.8 4.6
Used 6.1 7.2 5.6 7.2 6.7 7.7 6.8 6.7 6.9 6.8 515 6.1 6.2
Uncertain 1.2 1.7 1.2 1.4 1.0 1.1 1.2 1.7 1.5 2.2 1.7 1.7 1.5
Home
Yes 5.4 6.9 5.1 6.5 515 5.0 7.4 5.4 57 583 5.6 5.0 5.4
New 1.0 1.2 0.7 1.0 0.7 0.8 1.4 0.6 0.9 1.1 1.0 0.7 0.5
Lived in 3.2 4.3 3.0 4.1 3.1 2.7 &5 3.4 4.1 2.8 29 3.1 3.6
Uncertain 1.2 1.4 1.4 1.4 1.7 1.5 2.5 1.4 0.7 1.4 1.7 1.2 1.3
Major appliances
Total plans 48.8 49.9 49.0 48.8 50.5 45.8 49.3 46.4 479 50.5 459 45.2 50.2
Refrigerator 6.9 6.4 6.6 6.3 6.2 7.0 6.8 6.5 7.1 8.0 6.1 5.8 7.3
Washing machine 5.9 6.0 6.2 5.1 7.4 49 6.3 57 6.4 6.3 6.5 5.2 6.2
TV set 13.7 14.9 14.5 14.9 13.5 13.8 13.5 12.5 8% 12.7 11.8 13.6 13.1
Vacuum cleaner 8.6 9.0 79 8.7 8.8 9.7 9.0 8.3 8.3 10.4 8.5 8.9 9.7
Range 4.3 4.5 4.4 4.1 4.4 2.8 4.5 3.9 4.1 4.2 29 3.3 4.2
Clothes dryer 5.4 5.2 5.6 4.1 6.0 4.0 49 4.8 4.7 5.0 5.6 4.3 5.6
Air conditioner 4.0 3.9 3.8 5.6 4.2 3.6 4.3 4.7 4.0 3.9 4.5 4.1 4.1
Carpet 10.3 9.8 8.8 9.8 9.1 8.9 9.2 10.4 10.1 11.6 10.4 9.5 10.7
Vacation Intended Within Six Months: Percent
Vacation intended 41.7 45.6 51.1 49.8 44.5 43.7 42.5
Destination
u.s. 35.1 37.2 41.2 39.0 359 36.2 34.7
Foreign country 8.5 9.4 11.3 1.7 10.8 10.0 9.1
Means of travel
Automobile 22.3 23.6 26.5 2585 22.2 229 22.6
Airplane 20.1 21.3 21.5 21.5 22.7 21.5 21.0
Other 2.6 2.4 34 3.6 2.3 2.4 2.0

(p) - preliminary (r) - revised
Note: Data as of November 2010 are based on surveys conducted by Nielsen; data prior to November 2010 are based on surveys conducted by TNS.
For further information, see Technical Notes published February 22, 2011 @ www.conference-board.org
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Inflation Interest Rates Stock Prices
2013 2014
Not seasonally
adjusted June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May(r)  June(p)

Expectations for Twelve Months Hence: Percent

Inflation Rate

Average 5.5 5.4 5.4 5.3 55 5.2 5.2 5.2 5.2 55 5.5 5.6 55
Interest Rates
Higher 59.8 71.0 67.7 66.3 64.2 60.4 63.0 63.6 60.9 58.3 59.2 61.2 58.2
Same 30.5 21.2 24.3 25.8 26.0 30.3 27.2 27.3 289 30.4 309 29.7 30.7
Lower 9.7 7.8 8.0 79 9.8 9.3 9.8 9.1 10.2 1.3 9.9 9.1 11.1
Stock Prices
Increase 8615 388 8588 33.2 31.0 34.3 36.6 37.8 30.7 34.2 34.6 34.8 37.1
Same 36.3 36.3 35.7 36.6 334 35.9 34.2 35.4 37.0 36.5 38.5 37.0 36.2
Decrease 28.2 30.4 29.0 30.2 35.6 29.8 29.2 26.8 323 29.3 269 28.2 26.7
Age Income
All series 2013 2014 3 mos.
seasonally percent
adjusted June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May(r)  June(p) change*
Consumer Confidence Index®, 1985=100
Age of
Household Head
Under 35 101.1 106.0 104.5 109.4 83.7 84.2 90.8 99.3 107.3 102.4 105.0 106.4 102.3 1.5
35t0 54 84.6 80.5 90.0 87.4 82.0 79.4 83.9 80.2 82.6 89.4 86.8 88.4 92.1 6.0
55 and over 70.5 68.2 64.9 629 57.9 61.0 65.9 68.9 63.2 724 68.8 67.0 73.6 2.4
Household Income
Under $15,000 49.0 52.5 57.9 54.6 44.5 46.3 55.8 40.4 57.5 49.4 54.9 55.4 48.3 7.7
$15,000-24,999 69.6 64.7 471 53.1 5853 52.7 56.0 53.7 60.1 52.7 57.7 63.0 53.7 4.7
$25,000-34,999 71.5 59.8 65.1 58.5 51.6 57.9 61.8 69.8 67.5 68.7 83.7 67.6 61.9 815
$35,000-49,999 73.4 715 65.4 79.6 64.6 70.0 71.7 75.2 67.7 71.4 76.7 70.8 79.8 6.0
$50,000 and over 102.5 103.1 109.2 103.3 96.1 89.7 95.0 103.4 96.7 111.6 100.7 104.1 111.6 1.5
$50,000-74,999 89.5 92.5 93.7 86.4 74.6 721 84.3 84.4 80.6 97.3 87.5 82.2 95.1 1.0
$75,000-99,999 97.6 97.4 95.2 95.6 90.4 85.5 85.5 95.2 95.6 107.3 979 99.5 111.1 8.5
$100,000-124,999 101.1 102.1 110.5 110.4 106.1 89.8 97.0 112.4 95.2 105.8 100.8 110.8 108.1 2.0
$125,000 and over  121.7 121.0 137.3 125.5 121.2 113.7 112.8 125.8 116.0 132.3 114.4 127.8 130.6 -0.3

*Percent Change: Average of last three months shown as compared with preceding three months.
Age and Income data have been adjusted for seasonal variations.

Note: Data as of November 2010 are based on surveys conducted by Nielsen; data prior to November 2010 are based on surveys conducted by TNS. For further information,
see Technical Notes published February 22, 2011 @ www.conference-board.org
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*Quarterly changes in real Gross Domestic Product at annual rates, based on chain-type 2005 weighted measures.
Shaded areas represent periods of recession.
Sources: The Conference Board; Nielsen; TNS; BEA; NBER
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Consumer Confidence by Region

www.conferenceboard.org

Not seasonally adjusted 2013 2014 3-Month Avg.

Index numbers: Apr., May, June  percent
U.S. average, 1985=100 May June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May(r) June(p) 2013 2014  Change*
NEW ENGLAND

Consumer Confidence Index® 643 761 847 607 642 715 910 749 747 565 722 833 734 77.5 68.6 78.0 13.8
Present Situation 43.7 692 798 56.1 50.2 639 66.7 665 655 412 555 695 68.9 73.5 56.7 70.6 24.5
Expectations 78.0 80.7 880 63.8 735 766 1072 805 809 668 833 925 764 80.1 76.5 83.0 8.5
MIDDLE ATLANTIC

Consumer Confidence Index® 68.1 708 640 620 707 571 494 672 702 66.2 724 671 712  68.8 70.1 69.1 -1.5
Present Situation 51.8 509 58.1 477 629 469 456 52.2 553 55.1 62.7 58.8 58.9 64.7 5815! 60.8 13.7
Expectations 789 840 679 715 759 639 520 772 80.0 73.6 788 726 795 716 81.2 74.6 -8.1
EAST NORTH CENTRAL

Consumer Confidence Index® 777 703 697 700 729 594 613 66.6 780 765 708 735 83.8 70.1 71.2 75.8 6.4
Present Situation 60.7 56.0 589 597 66.7 586 59.0 61.3 593 657 676 58.0 74.6 61.4 54.8 64.6 18.0
Expectations 890 798 770 768 770 599 627 702 905 838 73.0 838 899 760 82.2 83.2 1.3
WEST NORTH CENTRAL

Consumer Confidence Index® 942 96.7 889 997 780 680 93.6 840 887 90.3 732 1156 1044 1099 93.6 110.0 17.5
Present Situation 1041 941 971 1178 941 919 1199 109.2 104.5 105.6 88.2 1327 1235 1343 95.7 130.2 36.0
Expectations 877 984 835 876 672 521 76.0 673 782 80.2 632 104.2 91.7 93.6 921 96.5 4.7
SOUTH ATLANTIC

Consumer Confidence Index® 80.8 823 740 755 716 611 59.4 730 835 765 809 869 84.6 86.9 76.4 86.2 12.7
Present Situation 70.1  69.2 675 655 609 584 515 648 779 693 750 878 792 88.2 65.0 85.1 30.8
Expectations 879 911 78.3 821 788 629 64.6 784 872 812 848 86.3 88.3 86.1 84.0 86.9 3.4
EAST SOUTH CENTRAL

Consumer Confidence Index® 69.7 723 669 548 549 500 714 667 670 620 593 60.6 733 63.1 66.3 65.7 -1.0
Present Situation 575 56.8 654 35.6 47.6 50.1 78.8 655 573 445 521 52.9 64.5 59.7 54.7 59.1 8.0
Expectations 779 827 679 67.6 597 499 66.4 675 734 73.6 640 657 79.1 65.3 741 70.0 -5.4
WEST SOUTH CENTRAL

Consumer Confidence Index®  94.8 989 109.8 90.3 103.1 891 96.8 1047 959 1123 104.2 111.7 1220 1074 100.0 113.7 13.7
Present Situation 1114 1133 1295 1069 1239 120.6 123.4 119.6 109.5 132.8 126.0 1347 1469 1325 116.9 138.0 18.0
Expectations 838 893 96.6 792 893 68.0 790 948 867 987 897 964 1054 90.6 88.7 97.5 9.9
MOUNTAIN

Consumer Confidence Index® 871 85.0 911 876 73.0 727 721 840 755 79.8 100.0 911 92.5 79.0 81.4 87.5 7.5
Present Situation 76.4 737 869 768 629 81.0 647 827 60.0 725 965 83.3 86.9 82.6 71.7 84.3 17.4
Expectations 942 925 938 948 797 671 771 848 858 84.8 1024 963 96.2 76.6 87.8 89.7 2.2
PACIFIC

Consumer Confidence Index® 80.6 89.6 739 839 773 80.6 80.1 855 918 86.2 83.1 94.7 79.7 99.5 82.1 91.3 11.2
Present Situation 61.3 716 64.6 662 636 781 730 706 715 761 712 814 733 956 64.4 83.4 29.5
Expectations 93.5 101.7 80.2 957 864 822 849 954 1053 929 911 103.6 84.0 102.2 93.9 96.6 2.8

(p) - preliminary

(r) - revised

*Percent Change: Average of last three months shown as compared with the same period a year ago. Regional data are not adjusted for seasonal variation.
Note: Data as of November 2010 are based on surveys conducted by Nielsen; data prior to November 2010 are based on surveys conducted by TNS. For further information,

see Technical Notes published February 22, 2011 @ www.conference-board.org

Unemployment and Consumer Assessment of Job Availability
Percent Unemployment Rate
90 12
Civilian
8o Unemployment 1
Rate
Right Scale
70 M 10
60 \v_ﬁ 9
* »\/\\\‘/\ - °
A P \’\‘\
40 WON \3 7
30 6
N\ Jobs Hard to Get*
Left Scale

= TS AN ’
10 -AGRALS 4

[ ‘ . 3

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
*Percent of respondents reporting "jobs hard to get", Consumer Confidence Survey®.
Shaded areas represent periods of recession.
Sources: The Conference Board; Nielsen; TNS; BLS; NBER




THE CONFERENCE BOARD CONSUMER CONFIDENCE SURVEY® JULY 2014 www.conferenceboard.org

Consumer Confidence by State

Not seasonally adjusted 2013 2014 3-Month Avg.

Index numbers: Apr., May, June  percent
U.S. average, 1985=100 May June July Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May(r) June(p) 2013 2014  Change*
CALIFORNIA

Consumer Confidence Index®  80.9 852 70.7 859 729 749 762 812 934 876 858 951 80.5 104.0 80.7 93.2 15.4
Present Situation 68.2 64.7 60.6 576 521 711 679 694 727 764 765 812 741 99.7 63.0 85.0 35.0
Expectations 89.4 989 775 1048 869 774 816 891 1072 951 92.0 104.3 84.8 106.8 92.6 98.7 6.5
TEXAS

Consumer Confidence Index® 96.8 1173 1169 1075 1148 96.2 113.2 110.0 104.5 111.8 108.7 120.1 131.2 113.1 111.3 121.5 9.1
Present Situation 1171 130.0 1355 135.1 138.9 133.6 1439 125.6 1229 131.2 1329 155.6 159.4 1447 1304 153.2 17.6
Expectations 83.2 108.7 1045 891 987 713 928 996 922 988 925 964 1124 921 98.6 100.3 1.7
NEW YORK

Consumer Confidence Index® 68.2 794 654 68.0 689 635 48.1 69.1 747 759 673 69.0 71.6 59.6 73.8 66.7 -9.6
Present Situation 544 576 511 482 604 575 397 451 510 609 562 514 579 604 58.6 56.6 -3.5
Expectations 773 939 749 812 746 675 53.8 85.1 90.5 86.0 747 80.7 80.8 59.1 83.9 738 -12.4
FLORIDA

Consumer Confidence Index® 771 850 687 681 732 63.0 576 689 770 794 758 843 895 745 78.1 82.8 5.9
Present Situation 670 63.4 527 60.7 585 492 470 53.1 71.8 63.2 691 82.7 89.2 71.0 61.4 81.0 31.8
Expectations 838 994 794 731 830 723 646 794 804 90.2 80.3 853 89.6 76.9 89.3 84.0 -5.9
ILLINOIS

Consumer Confidence Index® 599 69.7 557 83.1 814 547 588 670 80.6 70.1 789  63.1 83.7 779 65.8 74.9 13.8
Present Situation 264 519 424 696 624 482 532 60.1 60.5 427 742 39.8 61.5 69.3 45.6 56.9 24.8
Expectations 82.2 815 646 921 942 590 626 717 941 884 820 786 98.6 837 79.3 86.9 9.6
PENNSYLVANIA

Consumer Confidence Index® 69.7 583 58.0 489 746 43.8 422 628 574 553 791 59.4 68.5 73.7 63.6 67.2 5.6
Present Situation 63.5 537 649 444 705 304 457 585 554 537 767 645 60.2 647 56.6 63.2 1.5
Expectations 738 61.3 533 518 773 528 399 657 588 56.4 80.7 56.1 741 79.6 68.3 69.9 2.3
OHIO

Consumer Confidence Index® 89.3 776 855 556 543 550 677 677 784 603 652 839 73.7 62.8 80.7 73.4 -9.0
Present Situation 720 754 722 514 497 63.8 750 63.1 738 771 59.0 66.5 65.0 63.6 70.1 65.0 -7.3
Expectations 100.8 79.0 943 585 574 491 629 707 815 492 694 955 79.4 62.2 87.7 79.0 -9.9
MICHIGAN

Consumer Confidence Index® 72.2 675 671 787 759 635 555 614 73.6 788 624 79.8 87.8 52.6 64.4 73.4 13.9
Present Situation 54.4 333 56.7 653 68.1 52.6 38.2 457 319 505 52.6 66.6 73.0 37.2 38.3 58.9 53.8
Expectations 841 902 740 876 811 708 671 719 1014 976 69.0 88.6 976 628 81.8 83.0 1.4
(p) - preliminary (r) - revised

*Percent Change: Average of last three months shown as compared with the same period a year ago. State data are not adjusted for seasonal variation.
Note: Data as of November 2010 are based on surveys conducted by Nielsen; data prior to November 2010 are based on surveys conducted by TNS. For further information,
see Technical Notes published February 22, 2011 @ www.conference-board.org
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