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Panasonic Announces the Start of Feasibility Study of
Joint Automotive Prismatic Battery Business with Toyota

Osaka, Japan, December 13, 2017 -- Panasonic Corporation ([TSE:6752]
“Panasonic”) today announced an agreement to begin studying the feasibility of a
joint automotive prismatic battery business.

For further details, please see attached press release “Toyota and Panasonic to Start
Feasibility Study of Joint Automotive Prismatic Battery Business”.
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Disclaimer Regarding Forward-Looking Statements

This press release includes forward-looking statements (that include those within the meaning
of Section 27A of the U.S. Securities Act of 1933, as amended, and Section 21E of the U.S.
Securities Exchange Act of 1934, as amended) about Panasonic and its Group companies
(the Panasonic Group). To the extent that statements in this press release do not relate to
historical or current facts, they constitute forward-looking statements. These forward-looking
statements are based on the current assumptions and beliefs of the Panasonic Group in light
of the information currently available to it, and involve known and unknown risks, uncertainties
and other factors. Such risks, uncertainties and other factors may cause the Panasonic
Group's actual results, performance, achievements or financial position to be materially
different from any future results, performance, achievements or financial position expressed or
implied by these forward-looking statements. Panasonic undertakes no obligation to publicly
update any forward-looking statements after the date of this press release. Investors are
advised to consult any further disclosures by Panasonic in its subsequent filings under the
Financial Instrument and Exchange Act of Japan (the FIEA) and other publicly disclosed
documents.

The risks, uncertainties and other factors referred to above include, but are not limited to,
economic conditions, particularly consumer spending and corporate capital expenditures in
the Americas, Europe, Japan, China and other Asian countries; volatility in demand for
electronic equipment and components from business and industrial customers, as well as
consumers in many product and geographical markets; the possibility that excessive currency
rate fluctuations of the U.S. dollar, the euro, the Chinese yuan and other currencies against
the yen may adversely affect costs and prices of Panasonic’s products and services and
certain other transactions that are denominated in these foreign currencies; the possibility of
the Panasonic Group incurring additional costs of raising funds, because of changes in the
fund raising environment; the possibility of the Panasonic Group not being able to respond to
rapid technological changes and changing consumer preferences with timely and cost-
effective introductions of new products in markets that are highly competitive in terms of both
price and technology; the possibility of not achieving expected results or incurring unexpected
losses in connection with the alliances or mergers and acquisitions; the possibility of not being
able to achieve its business objectives through joint ventures and other collaborative
agreements with other companies, including due to the pressure of price reduction exceeding
that which can be achieved by its effort and decrease in demand for products from business
partners which Panasonic highly depends on in BtoB business areas; the possibility of the
Panasonic Group not being able to maintain competitive strength in many product and
geographical areas; the possibility of incurring expenses resulting from any defects in
products or services of the Panasonic Group; the possibility that the Panasonic Group may
face intellectual property infringement claims by third parties; current and potential, direct and
indirect restrictions imposed by other countries over trade, manufacturing, labor and
operations; fluctuations in market prices of securities and other financial assets in which the
Panasonic Group has holdings or changes in valuation of non-financial assets, including
property, plant and equipment, goodwill and deferred tax assets; future changes or revisions
to accounting policies or accounting rules; the possibility of incurring expenses resulting from
a leakage of customers’ or confidential information from Panasonic Group systems due to
unauthorized access or a detection of vulnerability of network-connected products of the
Panasonic Group; as well as natural disasters including earthquakes, prevalence of infectious
diseases throughout the world, disruption of supply chain and other events that may
negatively impact business activities of the Panasonic Group. The factors listed above are not
all-inclusive and further information is contained in the most recent English translated version
of Panasonic’s securities reports under the FIEA and any other documents which are
disclosed on its website.
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Toyota Motor Corporation
Panasonic Corporation

Toyota and Panasonic to Start Feasibility Study of Joint Automotive
Prismatic Battery Business
—Aim is to advance prismatic battery technology for automotive use—

Toyota City, Japan, December 13, 2017-Toyota Motor Corporation (Toyota) and Panasonic
Corporation (Panasonic) announce today an agreement to begin studying the feasibility of a joint
automotive prismatic battery business.

This agreement between the two companies aims to help find solutions to pressing societal issues
such as global warming, air pollution, the depletion of natural resources and energy security.
Furthermore, this agreement is intended to address growing demand and expectations for electrified
vehicles. In order to realize these objectives, Toyota and Panasonic target further advancements in
automotive batteries, which are crucial technologies in electrified vehicles.

Since Toyota and Panasonic began their business relationship in 1953, the two companies have been
challenging each other with the goal of mutual improvement, particularly in honing their manufacturing
capabilities (monozukuri). With the business environment undergoing drastic change, both companies
have realized the importance of collaborating with trusted partners and looking past conventional
boundaries to contribute to the world through monozukuri and creating new value.

Through activities such as launching the Prius, the world’s first mass production hybrid vehicle (HV), in
1997, and the Mirai fuel cell vehicle (FCV) in 2014, Toyota has a record of taking on difficult challenges
in its effort to realize a sustainable mobility society. Leveraging the know-how and experience
accumulated through the continuous refinement and commercialization of its electrification
technologies, Toyota is working on the development of a full range of environmentally friendly vehicles
including HVs, PHVs (plug-in hybrid vehicles), FCVs, and EVs (electric vehicles) that fit the needs of
customers’ lifestyles worldwide.

Panasonic has positioned automotive lithium-ion batteries as one of its key businesses, and its
automotive batteries are used by many automakers worldwide. Panasonic’s technological capabilities
which achieve various requirements for such batteries are well regarded in the market. The company
is making efforts to further enhance the safety and capacity of its automotive prismatic batteries,
making use of its accumulated technological knowledge in the battery business.

Toyota and Panasonic recognize the importance that further advancements in battery performance,
price and safety, as well as a stable supply capacity, will have on encouraging further popularization of
electrified vehicles. Both companies will consider details of the collaboration with the aim of achieving
the best automotive prismatic battery in the industry and, ultimately, contributing to the popularization
of Toyota’s and other automakers’ electrified vehicles.
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